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EDITORIAL .

“Empowerment of women
leads to development of a
good family, good society and,
ultimately, a good nation.”

- Dr. APJ Abdul Kalam
Former President of India

omen are a rising

force in the

entrepreneurship

world. By 2022
more than 1 billion women are
set to join the economy as leaders,
producers, employers, employees
and entrepreneurs. The contribution
of women to the economy is at
its peak and rising. Recognizing
women’s contribution to their
families, offices, and economic
activity would be very important
for Women’s Empowerment; even
acknowledging their contribution
in the care economy would be a
very positive step. There is a need
to promote non-discriminatory
practices at the workplace like pay and
career progression, improving work
incentives and social security benefits
for women to increase the level of
female labour force participation rate
in India.

The Theme of International
Women'’s Day this year is, “Women in
leadership: Achieving an equal future
in a COVID-19 world”. This year’s
Union Budget of India has been one
of the most anticipated budgets, given
the disastrous impact of the Covid-19
pandemic on all facets of life. It has
disproportionately been disastrous
for women, which demands greater

focus. To move steadfast on the road
to recovery, it is vital that the budget
addresses women’s distinct economic
roles, recognises their contributions
and constraints and takes this
opportunity to put them at the centre of
investment. Government expenditure
on up-skilling and reskilling of women
needs to be increased to keep women
in the workforce and bring back those
who have left. An important task will
also be putting more money in the
hands of women through schemes like
the Mahatma Gandhi National Rural
Employment Guarantee Act, under
which the majority of the beneficiaries
are women.

Given the pandemic’s deep impact
on women, the budget also presents
an opportunity to renew focus on
issues like nutrition and access to
education. Budget 2021 also saw the
announcement that social security
benefits will be extended to gig and
platform workers, which has a huge
proportion of women. Women will
be allowed to work in all categories
and also in night shifts with adequate
protection. To further extend efforts
towards unorganised labour force,
it was proposed to launch a portal
to collect relevant information on
gig workers, building/construction
workers among others. It will help
to formulate health, housing, skill,
insurance credit & food schemes for
migrant workers. A budget of Rs.1000
crores has been allocated for tea-
workers, with an emphasis on women
workers, especially in states of Assam
and West Bengal.

Breaking the taboos and social
stigmas, women entrepreneurs
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in India have inspired women to
follow their dreams and to do that
education, skill and awareness
are the fundamental things. The
Institute of Cost Accountants of
India believes in empowering
women aspirants through education
and skill development by its various
certified courses. A unique model
was developed by the Institute and
West Bengal State Rural Livelihoods
Mission (WBSRLM) to enable
undertaking of various collaborative
activities for establishing “Community
Audit” system for Self Help Groups
comprising women members in West
Bengal. To encourage young women
towards women entrepreneurship, the
Government has announced various
subsidies and loan assistance in India
for Women Entrepreneurs. The CMAs
can keep a track on allocation and
apportionment of funds allotted to the
rural and urban woman entrepreneurs.
With their professional expertise can
facilitate women entrepreneurs to
take suitable strategies for business
sustainability.

This issue presents a good number
of articles on the cover story “Women
in the Workplace: Stepping towards
Generation Equality” written by
distinguished experts. We look
forward to constructive feedback from
our readers on the articles and overall
development of the Journal. Please
send your emails at editor@icmai.in.
We thank all the contributors to this
important issue and hope our readers
would enjoy the articles.

www.icmai.in
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CMA Biswarup Basu
President
The Institute of Cost Accountants of India

“There is no chance of the welfare of the world unless
the condition of women is improved. It is not possible for
a bird to fly on one wing.”

— Swami Vivekananda

My Dear Professional Colleagues,

he Institute welcomes the first ever paperless Union

Budget 2021-22 unveiled by the Hon’ble Finance

Minister Smt. Nirmala Sitharaman on 1*February, 2021.

We appreciate the reform measures of Union Budget
2021-22, focusing on the six pillars of the economy viz. Health
and Wellbeing, Physical & Financial Capital & Infrastructure,
Inclusive Development for Aspirational India, Reinvigorating
Human Capital, Innovation & R&D and Minimum Government
& Maximum Governance which are perfectly aligned with the
Government’s Atmanirbhar Bharat initiative. Union Budget 2021-
22 unveiled a series of far-reaching reforms, aimed at energizing
the Indian economy through a combination of short-term, medium-
term, and long term measures taken towards making India a USD
5 trillion economy by 2024.

Discussion on Union Budget 2021-22

I am happy to inform that the Institute organized a Webinar on
“Discussion on Union Budget 2021-22” on 24" February 2021.
The Webinar was graced by Dr. T.V. Somanathan, IAS, Secretary
to the Government of India, Department of Expenditure, Ministry
of Finance as its Chief Guest. I delivered my Presidential address,
and CMA Chittaranjan Chattopadhyay, Chairman, Indirect Taxation
Committee and BFSI Committee and CMA Kunal Banerjee, Past
President of the Institute also shared their thoughts on the topic

10 The Management Accountant - March 2021
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during the session. CMA Ashok B. Nawal, Member of
Indirect Taxation Committee of the Institute and CMA
Bhogavalli Mallikarjuna Gupta, GST and Management
Consultant were the key speakers who deliberated in
detail on the various aspects of Union Budget and [ am
sure that the participants were immensely benefited.

Professional Development & CPD Committee of
the Institute also organised a webinar on “Discussion
on Union Budget- FY 2021-22” on 4" February 2021.

I am pleased to inform that I addressed the participants
at a programme organized by the EIRC of the Institute on
“Discussion on Union Budget 2021-22” on 6% February
2021 at J.N. Bose Auditorium, CMA Bhawan, Kolkata.
CMA (Dr.) Rajesh Kumar, IPS, Member Secretary,
West Bengal Pollution Control Board, Department of
Environment, Govt. of West Bengal graced the occasion
as the Hon’ble Chief Guest. Eminent Guest Speakers
addressed during the programme. The event was well
appreciated by the participants. I acknowledge the
dedicated efforts of CMA Ashis Banerjee, Chairman
EIRC and his team for successfully organizing this
event.

I congratulate the Regional Councils and Chapters of
the Institute for actively organizing various seminars and
webinars on Union Budget 2021 to discuss the impact
of the budget proposals and help the members of the
Institute to gain expert insights on the Union Budget.

I also wish to inform that I along with CMA
Chittaranjan Chattopadhyay, Chairman, Indirect
Taxation Committee and BFSI Committee and
CMA Harkesh Tara, Chairman NIRC of the Institute
participated in a meeting organized by GAIL India
limited at its office in New Delhi on 12% February 2021
to deliberate on Union Budget 2021-22 and its Impact
on Indirect Taxes.

Formation of Multi-disciplinary Partnership
(MDP) Firms

I wish to inform the practicing members that the
Institute is in the process of initiating formation of Multi-
disciplinary Partnership Firms for practicing members of
the Institute with members of other professional bodies
as per the CWA Act and Regulations. Development of
appropriate guidelines for the formation and operation
of such Multi-disciplinary firms is underway, in view
of which, members should not undertake formation of
Multi-disciplinary firms till such guidelines are notified.

Representations on RERA Act and Name Change
of the Institute

I wish to inform the members that the Institute has
been continuously following up with the concerned
Ministries on various representations submitted by the

www.icmai.in
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Institute. During the month, I had a meeting with Shri Rajesh
Verma, IAS, Secretary, Ministry of Corporate Affairs and Shri
K.V.R. Murthy, Joint Secretary, Ministry of Corporate Affairs
regarding our representation for inclusion of Cost Accountants
under Real Estate (Regulation and Development) Act, 2016.
We strongly believe that the Ministry of Corporate Affairs
will consider our request on merits and furnish its favourable
comments to the Ministry of Housing & Urban Affairs for
bringing out necessary amendments in the Act.

The Institute had submitted a representation on 28" January,
2021 to the Hon’ble Finance Minister Smt. Nirmala Sitharaman
requesting to change of the name of the Institute to the Institute
of Cost and Management Accountants of India (ICMAI). I am
happy to inform that the Ministry of Finance has forwarded
our representation to the Ministry of Corporate Affairs on
23 February 2021 for taking necessary action in the matter.

Meeting with Senior Government Officials

I along with CMA Chittaranjan Chattopadhyay, Chairman,
Banking, Financial Services & Insurance and Indirect Taxation
Committee and CMA B.B.Goyal, Former Addl. Chief Adviser,
Ministry of Finance, Gol and Advisor, ICWAI MARF met
Shri Rajesh Verma, IAS, Secretary, Ministry of Corporate
Affairs (MCA), Shri K.V.R. Murthy, Joint Secretary, MCA,
Shri P.C. Mody, IRS Chairman, CBDT, Ministry of Finance,
Shri G.D. Lohani, Joint Secretary, Tax Research Unit, CBIC,
Department of Revenue, Ministry of Finance, Gol and Shri
Sridhar Parmarthi, Joint Director, MCA, Gol on 25" February
2021 and Shri Manoj Pandey, IRS, Joint Secretary, MCA,
Gol on 12% February 2021 to discuss the matters related
to professional developments and ongoing activities of the
Institute.

PCS Project for Indian Railways

I am happy to inform that Shri Naresh Salecha, Member
(Finance), Railway Board released the following Reports in
a function organised in his Chamber in Rail Bhawan on 19"
February, 2021. Our study reports have been well received
& highly appreciated.

®© Final Report (Consolidated) on Performance Costing
System in Indian Railways.

© Implementation Manual — Performance Costing System
in Indian Railways.

© Pilot Run of Performance Costing System at Delhi
and Ambala Divisions of Northern Railway - Study
on Costing of Kalka Shatabadi Train.

© Pilot Study on Workshop Costing in Indian Railways.

© Pilot Study on Activity Cost Centres of Delhi Division,
Northern Railway.

@© Pilot Study on Cost of Social Service Obligations for
Northern Railway.

I along with CMA P. Raju Iyer, Vice-President, CMA
Balwinder Singh, Immediate Past President, CMA Chandra
Wadhwa, Past President, CMA B.B. Goyal, Adviser and CMA
J.K. Budhiraja, CEO, ICWAI MARF attended the function.
The occasion was also graced by senior officers from Indian
Railways, viz. Shri S.K. Kaushik, CAO (AR), Ms. Tripti
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Guraha, Executive Director, (S & E), and Shri Abhishek
Kumar, CPM (AR).

Training Program on Contract Management for officers
of Indian Navy

I am glad to inform that I got an opportunity to be Chief
Guest and inaugurated 2-Week Training Program on Contract
Management for officers of Indian Navy conducted by [CWAI
Management Accounting Research Foundation [ICWAI
MARF] through virtual mode from 1% February 2021 to 12
February 2021. Guest of Honour was Principal Director,
CMDE Mani Puri. ICWAI MARF also conducted Training
Program for one week on “Arbitration” for senior officers
of Indian Navy in July 2020 successfully. The Program on
Contract Management addressed various issues related to
newly amended Defence Acquisition Procedure-2020 (DAP-
2020) and the provisions of DPM 2009 including Force
majeure, hardship clauses, legal framework of Contract, GST
and other important and practical issues based on DPP, DPM
and GFR and case laws on various aspects. The Training
Program has been received by Indian Navy very well. I am
thankful to Indian Navy for reposing the faith in the Institute
and ICWAI MARF for awarding Training Programs every
year on regular basis.

Insolvency Law Committee (ILC) Meeting

I wish to inform that I attended several meetings of the ILC
during the month called by the Ministry of Corporate Affairs
through Video Conferencing on Pre-packaged Insolvency
Resolution Process (PIRP).

Award Ceremony of E-Quiz Contest by EIRC

EIRC of the Institute organized an “Award Ceremony” for
the students who participated in the E-Quiz Contest held on
30"January, 2021at J.N.Bose Auditorium, CMA Bhawan,
Kolkata. I was invited to address the students as the Chief
Guest of the Award Ceremony. The event was also graced
by Past Presidents of the Institute CMA Harijiban Banerjee,
CMA Amal Kumar Das, alongwith CMA Chittaranjan
Chattopadhyay, Council Member, CMA Avijit Goswami,
Former Council Member, CMA Ashis Banerjee, Chairman
EIRC, CMA Pallab Bhattacharya, Immediate Past Chairman
EIRC and CMA Arundhati Basu, Vice Chairperson EIRC of
the Institute.

Inauguration of Renovated Buildings of Hyderabad
Chapter and Members Meet

I am happy to share that the Hyderabad Chapter of the
Institute has organized the inauguration of its renovated
buildings at Himayatnagar and Sanathnagar on 14" February
2021 followed by a Members Meet. I inaugurated the renovated
buildings of Hyderabad Chapter and the inauguration event was
also graced by CMA Papa Rao Sunkara, Council Member and
Chairman of SIRC of ICAL, CMA (Dr.) K.Ch. A.V.S.N. Murthy,
Council Member and CMA D. Munisekhar, Vice-Chairman,
SIRC of ICAI I congratulate CMA M. Venkateshwarlu,
Chairman and other members of the Managing Committee
of Hyderabad Chapter for their efforts in organizing the events
successfully.
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Workshop by Howrah Chapter

I am pleased to inform that I was invited to address
the participants at a Workshop organised by the Howrah
Chapter of the Institute on “GST Current Amendments &
Companies Amendments Act 2020” on 27" February, 2021
at the premises of Howrah Chapter. Shri Praveen Kr. Surana
and Shri Hansraj Jaria were the speakers of the workshop
which was well received by the participants. I congratulate the
Managing Committee of the Howrah Chapter for the excellent
organization of the event.

I now present a brief summary of the activities of various
Departments/Committees/ Boards of the Institute, in addition
to those detailed above:

BANKING, FINANCIALSERVICES AND INSURANCE
COMMITTEE

© Certificate Course on Investment Management in

joint collaboration with NISM:

The 3"batch admission for the Investment Management
(Level -1) had started from 6" February, 2021. The
4t batch of Investment Management (Level-I) had
started and admissions are presently going on. We are
sure that that the members and the students would be
immensely benefited from these courses and I request
them to enroll for the course at the soonest as seats are
limited. The Investment Management (Level II) course
was concluded on 14" February, 2021 and soon we
would be starting the Investment Management (Level
IIT) course for the candidates who had qualified for the
Level I examination.

Online facility for purchase of Publication of the
Guidance Note on “Aide Memoire” on Lending to
Micro, Small and Medium Enterprises Sector:

We are proud to state that the publication on “Aide
Memoire” on Lending to Micro, Small and Medium
Enterprises Sector has been appreciated and welcomed
by the Bankers, MSME and Industry at large. We
have opened the online gateway for purchase of such
publications along with offline purchase from both
Headquarters and Delhi Office of the Institute. The
publication has also been sent to various regulators,
ministries, banks, financial Institutions and organization
of repute for brand promotion of the Institute. The
members and students are requested to collect this
priced publication of the Institute as stocks are limited.
Copies of the publication will soon be available for
reference and reading in the libraries maintained by
Regions and Chapters.

Certificate Courses of BFSI:

The Department has finalized the dates of the
Examination for the BFSI Courses for the 2™ batch.
The Certificate Course on Concurrent Audit (2" batch)
had ended on 28" February, 2021 and thereafter on 1%
March, 2021 the examination for the Certificate Course
on Concurrent Audit of Banks has been conducted.
The examination for the Certificate Course on Credit
Management of Banks is scheduled on 215*March, 2021
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and the Certificate Course on Treasury and International
Banking is scheduled on 11" April, 2021 respectively a
day after the closing lecture of the respective courses for
the 2"batch. Presently, the admission for the Certificate
Courses has already started. We would be scheduling
the classes very soon for the 3™ batch. All members
and students are requested to take maximum benefit
of skill development and capacity building by taking
admission for the courses.

Annual ICAI National Awards - Essay Contest for
Bankers:

The BFSI Committee would be organizing an annual
ICAI National Awards essay contest for bankers in
the month of April, 2021 and we would request all
members and students working in the banking sector
to wholeheartedly participate in the event. The topic
of the essay competition is “Digital Banking and
Inclusive Growth”. The winners would be felicitated
and honoured by the Institute with a medal and a
certificate and would be presented by a luminary in
the banking field. Details of the event will be published
soon by BFSI department.

Webinars:

The BFSI Department had organized 3 webinars during
the month of February, 2021 on Impact of Treasury
Operations on Balance Sheet scheduled on 13" February
2021, Cyber Security and Fraud Management scheduled
on 20" February 2021and Financial Planning on 27"
February, 2021.

Representation letters for inclusion of CMAs:

The BFSI Directorate has represented to various
authorities and employers for inclusion of CMAs in
the BFSI sector whenever such a scope has come to
the notice of the Institute.

BOARD OF ADVANCED STUDIES & RESEARCH

® Advanced Business Excel for Finance Professionals

Course

I am pleased to convey that Board of Advanced
Studies & Research has launched the 1% Batch of
‘Certificate Course in Advanced Business Excel for
Finance Professionals Course’ through an online event
held on 28" February 2021 with a presence of more
than 2000 participants including members, students
and professionals and has already attracted around
11000 online viewers. The welcome address of this
online event was delivered by CMA Debasish Mitra,
Chairman, Board of Advanced Studies & Research.
The inaugural session was graced by CMA Balwinder
Singh, Immediate Past President and CMA P. Raju Iyer,
Vice President along with me. The technical session
was graced by two eminent experts. CA CFA Tarun
Mahajan elaborately exhibited a case study in Financial
Modelling using Excel tools and Mr. Radeesh Kutty,
Microsoft Certified Trainer gave an overview of the
curriculum and Microsoft Certification process. The
event was moderated by CMA (Dr.) D.P. Nandy, Sr.
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Director of the Institute.

® International Seminar

The Board of Advanced Studies & Research of
the Institute was associated in organizing two-day
International Seminar on ‘Resilience Strategy for Indian
Economy: Role of Commerce and Accounting in New
Normal’ on 13-14 February, 2021 to commemorate
Centenary Celebration of the Commerce Department,
University of Calcutta and Silver Jubilee Celebration
of the Commerce Alumni Association, University
of Calcutta. Eminent personalities present in the
event were Prof. Asis Kumar Chattopadhyay, Pro-
Vice-Chancellor for Academic Affairs, University
of Calcutta, Prof. Siddhartha Sankar Saha, Dean,
Faculty Council for P.G. Studies in Commerce,
Social Welfare & Business Management, University
of Calcutta, CMA (Dr.) Sanjay Sen, Head of Research
& Eminence Extended Enterprise Risk Management,
Risk Advisory, Deloitte LLP, Birmingham, U.K.,
Prof. (Dr.) Gerhard Peters, Professor for Business
Administration and International Business Studies in
The Fachhochschule der Wirtschaft (FHDW-University
of Applied Sciences), Germany, Prof. Ershad Ali, Senior
faculty of Business Programme in Auckland Institute
of Studies, New Zealand, Prof. Sandip Dhole, Course
Director, Master of Professional Accounting, Monash
Business School, Monash University, Australia, CMA
Anirban Mukhopadhyay, Chairman of the London
Overseas Centre of Cost Accountants, CMA (Dr.)
Malayendu Saha, Chairman of The West Bengal Joint
Entrance Examination Board, Kolkata, Prof. (Dr.) Sunil
Gandhi, Professor of Commerce, Kalyani University,
CMA (Dr.) Kartick Chandra Paul, Professor (Retired)
of Commerce & Dept. of Business Administration,
Vidyasagar University, and various faculties from
University of Calcutta - CMA (Dr.) Dhruba Ranjan
Dandapat, Professor of Commerce, Prof. Ananda
Mohan Pal, Professor, Dept. of Business Management,
CMA (Dr.) Sharmistha Banerjee, Professor of Business
Management, Prof. Ashish Kumar Sana, Head of the
Department of Commerce, Prof. Tanupa Chakraborty,
Professor of Commerce, Prof. Dipti Kumar Chakravorty,
President, CAACU, Prof. Ram Prahlad Choudhary,
General Secretary, CAACU, Dr. Sarada Prasad Datta,
Treasurer, CAACU and CMA (Dr.) D.P. Nandy, Senior
Director (Studies & Advanced Studies) of the Institute.

CORPORATE LAWS COMMITTEE

I congratulate the Corporate Laws Committee for
successfully celebrating the month of February as the
Corporate Law month across India. Various seminars/ webinars
were conducted specially in the area of Companies Act and
other related laws in various Regions and Chapters of the
Institute. A special Corporate Law Quiz was celebrated inviting
interest from various students and members of the Institute
through online mode. To commemorate the occasion, National
Corporate Laws Summit was organized on 26® February 2021
at Kolkata wherein many members and students attended the
summit in physical mode. Simultaneously, the programme was
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telecasted live for professionals who could not travel amid
travel restrictions. I appreciate the initiative taken by CMA
(Dr.) Ashish P. Thatte who was supported by his committee
members and staff at Delhi and Kolkata Office for their untiring
efforts and media coverage of the event. After Nationwide
Lockdown in March 2020 it was the first National Level Event
organized simultaneously on Online and Off-line mode which
is going to be New Normal in coming years.

The Chief Guest of the Summit was Shri Arjun Ram
Meghwal, Hon’ble Union Minister of State for Parliamentary
Affairs and Heavy Industries & Public Enterprises who
praised the Institute for organizing the Summit with the
theme of “Governance Excellence in Atmanirbhar Bharat”.
He emphasized that CMA professionals has a major part in
the nation building in the domains of de-risking economy by
ensuring transparency and efficiency in the corporate sector of
the economy, Strengthening the execution of national initiatives
such as Aatmanirbhar Bharat, Make in India, Digital India,
Skill India, Swachh Bharat and Smart Cities through superior
resource allocation and performance tracking. The Summit
was widely covered by media houses both print and electronic.
I hope that the Corporate Laws Committee will continue to
serve the Institute by creating awareness in various areas of
capacity building for members.

DIRECTORATE OF CAT

®© CAT Supplementary Examination: February 2021
Term

To give an opportunity to the students, whose issues
were found to be genuine while appearing in the online
examination concluded on 17" January, 2021, team
CAT took a revolutionary step by conducting CAT
Foundation Course (Entry Level) Part I Supplementary
Examination on 4" February, 2021. I would like to
congratulate all the students who have passed the
examination. I would also like to give plaudits to team
CAT for providing the highest level of services to the
students of CAT course.

® WEBINT

I'am pleased to learn that the CAT Directorate continued
to provide virtual learning through series of WEBINT
on IND AS conducted on all the Sundays in the month
of February 2021 having eminent speaker CMA (Dr.)
Gopalakrishna Raju as resource person. The series will
be continuing in the month of March 2021 too.

I would like to thank CMA H. Padmanabhan for
leveraging the platform of online learning for the benefit
of Members and Students.

MEMBERS FACILITIES COMMITTEE

The month of February 2021 witnessed the grant of 94
new Associate memberships and upgradation of 19 Associate
members to Fellowship. I extend a warm and hearty welcome
and congratulate all the members.

Respected members are kindly aware that annual membership
fees for the year 2021-22 falls due from 1% April 2021. For
practicing members, in addition to the annual membership
fees, the fee for CoP renewal also falls due from the same
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date. To avoid last moment rush, I call upon all members to
avail online facilities at an early date for paying their dues.

As mentioned in my earlier communique an advisory for
CoP renewal for 2021-22 has been uploaded on the Institute’s
website and for ready reference the same is also published
elsewhere in this copy of Management Accountant. CEP
requirements for CoP renewal are available at hrips.//
eicmai.in/external/PublicPages/WebsiteDisplay/docs/CEP _
Guidelines 280520.pdf and Mandatory Capacity Building
Training (MCBT) requirements for renewal and application of
new CoP issued on and from 1% February, 2019 are available
at https://icmai.in/icmai/news/5435.php.

MEMBERS IN INDUSTRY COMMITTEE

I had the pleasure to attend an interactive Webinar session
on “Budget Analysis — 2021 with Global Perspective on
8" February 2021 to analyse and discuss various aspects
of Budget — 2021 organized by the Members in Industry
Committee and Tax Research Department in association with
St. Xavier’s College (Autonomous), Kolkata and supported by
London Overseas Centre of Cost Accountants. The welcome
address of this online event was delivered by CMA Debasish
Mitra, Chairman, Members in Industry Committee, ICAIL.
The inaugural session was graced by Rev. Dr. Dominic
Savio, S.J, Principal, St. Xavier’s College (Autonomous),
Kolkata as a Keynote Speaker, Rev. Fr. Peter Arockiam S.J.,
Vice Principal, Commerce (Evening), St. Xavier’s College
(Autonomous), Kolkata, CMA P. Raju lyer, Vice President
and CMA Chittaranjan Chattapadhyay, Chairman, Indirect
Taxation Committee of the Institute. The inaugural session
was moderated by CMA (Dr.) D.P. Nandy, Sr. Director of the
Institute. The technical session was graced by five eminent
experts viz. Mr. Chris Heyes, Director, UK India Business
Council, UK, Mr. Amit Pau, International Fund Manager,
UK, CA Ramesh Patodia, Direct Tax Expert, CMA B M
Gupta, Indirect Tax Expert, CMA Amit Sarker, Sr. Director,
Deloitte Haskins & Sells. The technical session followed
by Q & A session were moderated by CMA Udayan Guha,
Secretary, London Overseas Centre of Cost Accountants. The
event was concluded by a Vote of Thanks delivered by Dr.
Sanjib Kumar Basu Dean, PG and Research Department of
Commerce St. Xavier’s College (Autonomous), Kolkata. The
event has attracted more than 1500 participants and viewers
including members of the Institute, students, faculty members
and professionals.

PROFESSIONAL DEVELOPMENT & CPD
COMMITTEE

I am pleased to inform you that on Institute’s representation,
Department of Public Enterprises, Ministry of Heavy Industries
& Public Enterprises included Cost Accountant Firm in its
tender notice inviting quotation for hiring of Agency, Firm for
providing e-filing services of Income Tax and GST Returns.

PD Directorate submitted representations to various
organizations for inclusion of Cost Accountants for providing
professional services. Please visit the PD Portal for Tenders/
EOQIs, where Cost Accountants are required in South Eastern
Coalfields Limited (SECL), Chhattisgarh State Power Holding
Company Limited (CSPHCL), West Bengal State Electricity
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Distribution Company Limited, Indian Institute Management,
Calcutta, Madhya Pradesh Paschim Kshetra Vidyut Vitaran
Company Limited, Airport Authority of India Kolkata, United
India Insurance Company Limited, UCO Bank, Mahanagar
Telephone Nigam Limited, Assam Transport Corporation
Ltd., Ghani Khan Choudhury Institute of Engineering and
Technology (GKCIET), Malda, Indian Rare Earths Limited
(IREL), Shri Saibaba Sansthan Trust Shirdi, New Okhla
Industrial Development Authority (NOIDA), National textile
Corporation (NTC) Limited, Department of Trade & Taxes,
Govt. of NCT of Delhi, Assam State Aids Control Society,
District Health & Family welfare Society (DH&FWS),
Palwal, Indian institute of Information Technology Chittoor,
Madhya Pradesh Warehousing And Logistics Corporation,
National textile Corporation Limited, Central Institute of
Petrochemicals Engineering And Technology Raipur, West
Bengal Forest Development Corporation Limited, Uttarakhand
Power Corporation Limited, District Health & Family welfare
Society (DH&FWS), National Aviation Security Fee Trust,
Northern Coalfields Limited etc.

I appreciate the efforts of the Professional Development &
CPD Directorate for successfully commencing the 2" batch
of e-MCBT from 6" February 2021 for the new practitioners
who have acquired COP from 1% February 2019.

Professional Development & CPD Committee associated
with the PHD Chamber of Commerce and Industry organised
webinar on “Constitutional Validity of Search, Seizure and
Arrest in GST-Cautions and Precautions” on 19" February
2021.

Professional Development & CPD Committee associated
with the Indian Institute of Corporate Affairs (IICA) organised
a Power Panel on “Utility of Cost Data and Cost Audit Report
for Independent Directors” on 5"February 2021 for the benefit
of Independent Directors who plays a vital role to help the
company in improving corporate credibility and governance
standards. I shared my views and thoughts on the Utility of
Cost Data and Cost Audit Report for Independent Directors.
CMA P. Raju lyer, Vice President, CMA Vijender Sharma,
Chairman, Professional Development & CPD Committee and
International Affairs Committee and CMA Kunal Banerjee, Past
President of the Institute delivered their Keynote Addresses.
The Panel discussion was moderated by CMA B.B.Goyal,
Former Addl. Chief Adviser (Cost), Ministry of Finance, GOI.

During the month, around ninety webinars were organised
by the different committees of the Institute, Regional Councils
and Chapters of the Institute on the topics of professional
relevance and importance. We are sure our members are
immensely benefited with the deliberations in the sessions.

REGIONAL COUNCIL & CHAPTERS
COORDINATION COMMITTEE

I would like to congratulate CMA (Dr.) KCh AV S N
Murthy, Chairman - Regional Council & Chapter Coordination
Committee and CMA Chittaranjan Chattopadhyay, Chairman
- Banking, Financial Services & Insurance Committee for a
joint initiative to conduct a programme on “Valuer a scope for
CMASs”, at J. N. Bose Auditorium, CMA Bhawan Kolkata on
20" February, 2021. I was present in the interactive programme
where the speaker was Shri Vishal Gupta, President, Intelligent
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IP Management Solutions Pvt Ltd. The members present
appreciated the detailed discussion on valuations covering
practical aspects in areas of practice.

TECHNICAL CELL

I wish to congratulate CMA Chandra Wadhwa, Former
President and Chairman, Technical Cell of the Institute
and all the members of the Technical Cell for developing,
finalising and releasing the Guidance Note on Local Content in
Manufacturing, Production and Supply of Goods and Services.
It is a very important publication for the CMA Profession
and also a much awaited one. The Guidance Note contains
various formats for local/indigenous content’s computation and
certification. The Technical Cell will be very shortly coming
out with the physical copies of the Guidance Note for sale.
I hope that the members and other stakeholders will find the
Guidance Note fulfilling. The Guidance Note is available at
https://icmai.in/icmai/Technical_Cell/GN_Local _Content.php.

TAX RESEARCH DEPARTMENT

I am pleased to inform that the Tax Research Department
has successfully conducted the examination for all Taxation
Courses on 31* January 2021.

A 4-day workshop on Special Audit under GST was
conducted by the department. The workshop was inaugurated
by Dr. Ravi Prasad, Additional Commissioner, Karnataka.
I along with CMA P Raju Iyer, Vice President and CMA
Chittaranjan Chattopadhyay, Chairman, Indirect Taxation
Committee participated in the workshop which addressed the
various issues that may come up while doing Special Audit
under GST. The last day of the workshop was an interactive
session where some case studies were dealt with by the
participants and the faculty. Renowned Indirect Taxation
Expert CMA Ashok B. Nawal was the faculty of the workshop.

Representation for Inclusion of Cost Accountants for
appointment as Consultant for Service Tax and Goods &
Services Tax (GST) related matters in the RFP No. CC/Finance/
FRT/GST/2020-21/01 dated 25" January 2021 of State Bank
of India was submitted to the Competent Authority. Another
representation for Inclusion of Cost Accountants in Circular
No. 03/2021 dated 03.02.2021 and Circular No. 04/2021 dated
16.02.2021 of Customs was also submitted. The Institute has
also submitted a representation before the government with
a request to restore and continue the provisions of Section
35(5) of CGST Act 2017 during the discussion on Budget.

All the current batches of the Taxation Courses are being
conducted seamlessly. Taxation portal is being updated time to
time with latest amendments in DT & IDT by the department.
80" and 81 Tax Bulletins have been published. Webinars
have been conducted on the topics (i) Recent Changes in GST
Registration & Return Procedure, (ii) International Taxation -
Issues in Transfer Pricing and (iii)) QRMP in GST.

ICMAI REGISTERED VALUERS ORGANISATION
(RVO)

I am pleased to share that ICMAI RVO has organized the
6™ Online batch of 50 hours Valuation course on Land &
Building and Plant & Machinery Asset Class from 29" January
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2021 to 7™ February 2021, Master Class on Valuation on 5%
to 7" February, 2021, 8" Online Mandatory COP Program on
13" February 2021, Program on Valuation of E- Commerce
Companies on 14" February 2021, Program on Insights Into
Valuation Reports on 18" February 2021 and Program on
Inspection of Registered Valuers on 22" February 2021. A
Workshop on How to use Financial Modelling in Valuation
started on 27" February 2021.

INSOLVENCY PROFESSIONAL AGENCY (IPA) OF
THE INSTITUTE

The Insolvency Professional Agency of the Institute has
taken various professional development initiatives during
the month for the professional development of its members.
Pre — Registration Educational Course from 1%to 7% February
2021, Master Class on Committee of Creditors from 12% to
14%February 2021, Roundtable- cum-workshop on Challenges
faced by IPs during Liquidation under IBC, 2016 on 15™
February 2021, Pre — Registration Educational Course from
15" to 21% February 2021, Master Class on Pre- Packaged
Insolvency Resolution Process from 19%to 21%February
2021 and a Workshop on Minerals (Other than atom and
Hydrocarbons Energy Mineral) Concession (Amendment)
Rules, 2021 on 27" February 2021.

I wish prosperity and happiness to members, students and
their family on the occasion of Maha Shivratri & Holi and
pray for the success in all of their endeavours.

Stay safe and healthy!

With warm regards,

B«‘ﬂmw %ﬂ’“-

CMA Biswarup Basu
March 3, 2021
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Not all of us can do great things.
But we can do small things with great love.
- Mother Teresa

am extremely grateful to all members and my council

colleagues for reposing their trust and confidence

in reassigning me the great opportunity to serve the

Institute as Chairman of the Journal & Publications
Committee (2020-2021).

The monthly journal The Management Accountant with
its modern layout as well as rich and informative contents
is highly commendable and the quality of articles has also
improved immensely over the past few months. The basic
focus is to make The Management Accountant a global
brand on its own.

Distinguished experts and authors contribute relevant
and path-breaking articles and case studies for the journal
that not only enhance the quality of the publications, but
also give new dimensions and directions towards socio-
economic research and policy making.

Women empowerment is an important goal in achieving
sustainable development worldwide. Offering access to
microfinance services to women is one way to increase
women’s empowerment.It plays a crucial role in the overall
development of any society besides positively impacting
the daily lives of women. The winds of radical change
in the fields of employment and information technology
have brought with them a wide range of opportunities for
women in India and across the globe.

There has been an increase in women entrepreneurs
participating in the growth of local, regional, national,
and global economies. While these women showcase
crucial skills for strategic leadership and strategy that
can advance companies, they face cultural, educational,
social, and political barriers that impede their development
and participation within the global economy. Women
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Journal & Publications Committee
The Institute of Cost Accountants of India

CMA (Dr.) KCh AV S N Murthy

Entreprencurs and Strategic Decision Making in the
Global Economy is a pivotal reference source that
provides vital research on understanding the value of
women entrepreneurs and the strategies they can use on
the economy and examines gender impact on strategic
management and entrepreneurship.

Directorate of Journal and Publications of the Institute
in March 2021 issue of the Management Accountant has
dedicated pages to “Women in the Workplace: Stepping
towards Generation Equity” where social, political and legal
dimension of women empowerment and dynamic role of
women in the work force etc are discussed and throws light
on the development of women entrepreneurs over the ages.

I am also glad to inform that the Directorate presented
a live discussion through Google Meet on improvement
strategies of the Management Accountant Journal with
reference to January 2021 issue based on the theme
‘Catalytic Role of the Banking Sector for India’s Economic
Revival’. The meet was held on December 16, 2020
where eminent dignitaries including all officials of the
concerned Department attended the Meet and discussed
all the probable measures to be taken regarding overall
improvement of the Journal for the sake of its members
and students, as well as other professionals.

I request continuous support from every corner in the
quest for value creation through the activities of this
department. I am also very much confident that the office
bearers of the department will provide their assistance and
best efforts undoubtedly and commit for its betterment.

We solicit your feedback, suggestions, and concerns for
the overall development of the Journal and Publications
Department. Please send us mails at editor@icmai.in /
Journal@icmai.in for various issues relating to Journal
and Publications.

With Warm Regards,

C8n D 95—

CMA (Dr.) KCh AV S N Murthy
March 3, 2021
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PROGRAMME ON
“VALUER A SCOPE FOR CMAS”

AT J.N. BOSE AUDITORIUM, KOLKATA
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egional Council and Chapters Coordination (RC & CC) Committee with the technical assistance of Banking,
Financial Services & Insurance (BFSI) Committee of the Institute of Cost Accountants of India organized a
programme on Valuer a scope for CMAs on 20" February, 2021 at J. N. Bose Auditorium, Kolkata. The
programme continued from 2.00 p.m. to 7.00 p.m.
The programme started with a welcome address by CMA (Dr.) K Ch AV S N Murthy, Chairman, RC & CC Committee.
CMA Biswarup Basu, President of the Institute delivered the inaugural address.

CCM Chittaranjan Chattopadhyay in his address stated about the utility of valuation to the budding CMA professionals and
practitioners.

Speaker of the event, Shri Vishal Gupta discussed in detail; starting from the meaning of valuation to the various facets of
valuation.
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PRESENTATION & RELEASE OF
FINAL REPORT ON PERFORMANCE COSTING SYSTEM IN
INDIAN RAILWAYS

n February 19, 2021, Shri Naresh Salecha, Member

(Finance), Railway Board released the following

Reports presented by CMA Biswarup Basu,

President of the Institute in a function organised in
his Chamber in Rail Bhawan.

®© Final Report (Consolidated) on Performance Costing
System in Indian Railways

® Implementation Manual — Performance Costing System
in Indian Railways

®© Pilot Run of Performance Costing System at Delhi and
Ambala Divisions of Northern Railway - Study on Costing
of Kalka Shatabadi Train

®© Pilot Study on Workshop Costing in Indian Railways

© Pilot Study on Activity Cost Centres of Delhi Division,
Northern Railway

®© Pilot Study on Cost of Social Service Obligations for
Northern Railway

On this occasion, Shri Salecha appreciated the efforts of the
Institute in suggesting the latest world-class system that would
help Indian Railways to find more accurate cost of each activity,
function, train, service or operation with an aim to improve usage
of limited resources; to arrive at appropriate pricing or tariff
decisions for passenger and freight services; to identify profitable,
loss making and non-value-added activities; and to control and
improve the business planning, budgeting, resource allocation,
resource utilization, and investment decisions. Mr. Salecha further
asked the Institute to work on its implementation and workout
cost statements of few strategic operational and other services.
For this purpose, Institute may coordinate with CRIS to bring-in

20 The Management Accountant - March 2021

necessary changes in its various IT applications.

Earlier, CMA Biswarup Basu, President said that the
Performance Costing System for Indian Railways devised by
the ICWAI MAREF is robust and dynamic and perfectly match
with the costing systems followed by few advanced nations. He
further said that under this system, cost of actual resources used
for different activities performed would be distributed to various
cost objects with the help of activity cost drivers to derive the
unit cost of each Line of Business (Passenger & Goods Services),
Lines of Service (All types of Passenger and Goods Trains) and
Segment of Service (All types of classes of travel for passenger
services & Freight services of Commodities for Goods Trains).
He emphasised that the PCS would provide correct and timely
cost information for strategic decision making. Mr. Basu opined
that the proposed System would largely address all limitations
of the existing costing system in IR.

During his address, Mr. Basu also appreciated the sincere
efforts of all the officials of the Railway Project Team headed by
CMA A.P. Kar, in completion of Final Report and other reports;
leadership and knowledgeable guidance of CMA B B Goyal,
Advisor MARF and CMA J K Budhiraja, CEO, ICWAI MARF.
He also commended the untiring efforts of CMA Pradeep Khaneja,
Deputy Director since inception of the project.

The function was graced by senior officers from Indian
Railways, viz. Shri S.K. Kaushik, CAO (AR), Ms. Tripti Guraha,
Executive Director, (S & E), and Shri Abhishek Kumar, CPM
(AR). The Institute was honoured by the presence of CMA P.
Raju Iyer, Vice-President, CMA Balwinder Singh, Immediate Past
President, CMA Chandra Wadhwa, Past President, CMA B.B.
Goyal, Adviser and CMA J K. Budhiraja, CEO, ICWAI MARF.
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ICAI-CMA SNAPSHOTS

Dignitaries sharing the screen with Shri Arjun Ram Meghwal
Hon’ble Union Minister of State for Parliamentary Affairs and
Heavy Industries & Public Enterprises during National Corporate
Laws Summit. Left to Right CMA Neeraj D. Joshi, CCM; CMA
Mahesh Shah, Past President; Shri Debarshi Duttagupta, MD, East
India Pharmaceuticals Works Limited; Shri Arjun Ram Meghwal,
Hon’ble Union Minister, CMA Dr. Ashish P. Thatte, Chairman,
Corporate Laws Committee; CMA Biswarup Basu, President;
CMA Chittaranjan Chattopadhyay, CCM; CMA Amal Kumar
Das, Past President; CMA Vijender Sharma, CCM

CMA Biswarup Basu, President facilitating Shri Debarshi
Duttagupta, MD, East India Pharmaceuticals Works Limited on
the occasion of National Corporate Laws Summit organised at
Kolkata on 26th February 2021. Sharing the dias is CMA Dr.
Ashish P. Thatte, Chairman Corporate Laws Committee and
CMA Neeraj D. Joshi, Central Council Member

CMA Biswarup Basu-President along with CMA Chittaranjan
Chattopadhyay-Chairman, Indirect Taxation Committee and
Banking Financial Services & Insurance Committee and CMA
Navneet Jain, met Shri G D Lohani Joint Secretary-TRU- I ,
Central Board of Indirect Taxes and Customs (CBIC) , Ministry
of Finance , North Block, New Delhi 25.02.2021 at his office in
New Delhi and discussed about various issues on GST
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Shri Arjun Ram Meghwal Hon’ble Union Minister of State for
Parliamentary Affairs and Heavy Industries & Public Enterprises
is giving his live online speech on occasion of inauguration of
National Corporate Laws Summit

CMA Biswarup Basu, President along with CMA Chittaranjan
Chattopadhyay, Chairman, Banking, Financial Services &
Insurance and Indirect Taxation Committee and CMA B.B.Goyal,
Former Addl. Chief Adviser, Ministry of Finance, Gol presented a
copy of “Aide Memoire on Lending to Micro Small and Medium
Enterprises Sector” (including restructuring of MSME credit)
to Shri Manoj Pandey, IRS, Joint Secretary to GOI, Ministry of
Corporate Affairs on 12th February 2021 at his office in New Delhi

CMA Chittaranjan Chattopadhayay, Chairman, BFSI and
Indirect Taxation Committees’ presenting Aide Memoire handbook
to Shri Suresh Babuji, Director, MSME, Guidy, Chennai
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GLOBAL
RECOGNITION OF

CMA

QUALIFICATION

Benchmarking of
Intermediate and Final Course of

The Institute of Cost Accountants of India
by UK NARIC*

‘ N [ ith the objective of enhancing the recognition and professional opportunities for its students and members across the globe,
the International Affairs Committee and Professional Development & CPD Committee of the Institute had engaged UK

NARIC (National Recognition Information Centre in United Kingdom) to conduct an independent benchmarking study for

evaluating the comparability of the CM A Intermediate and Final Course in the context of the UK and UAE education systems.

UK NARIC is the designated national agency in the United Kingdom for the recognition of international qualifications and
professional skills. As the National Agency, managed on behalf of the UK Government, UK NARIC is the internationally respected
voice in qualification recognition offering impartial, trusted judgement on international qualifications. UK NARIC has the largest
database of international qualifications in the world, with over 5,000 qualifications from more than 200 countries.

UK NARIC has made the following comparability levels recommendations in the context of the
UK & UAE education system:

Course UK Qualifications UAE Qualifications
CMA Intermediate RQF Level 6 QF Emirates Level 7
Course (Bachelor’s Degree Standard) (Bachelor’s Degree Standard)
. RQF Level 7 QF Emirates Level 9
Custe il Comnis (Master’s Degree Standard) (Master’s Degree Standard)

Link to the benchmarking results of CMA qualification published in UK NARIC website:
https://www.ecctis.com/news.aspx?Newsld=1138

This independent benchmarking of the CMA qualification would ensure widespread, international acceptance of CMA qualification. The
benchmarking results would strengthen the position of CMA members and help corporates gain a better understanding on the relevance and
standing of the CMA qualification. It would also provide opportunities for higher studies and enhanced professional opportunities for CMA
members/ semi qualified professionals in UK, Middle East and other foreign jurisdictions accepting NARIC evaluation.

*Due to the United Kingdom leaving the European Union, the UK NARIC national recognition agency function was re-titled as UK ENIC on Ist March 2021, operated
and managed by Ecctis Limited. From 1st March 2021, international benchmarking findings are published under the Ecctis name.

THE INSTITUTE OF
COST ACCOUNTANTS OF INDIA

Statutory Body under an Act of Parliament

Follow us on

W Behind every successful business decision,

there is always a CMA
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WOMEN ENTREPRENEURSHIP:
A PATH LESS TRAVELLED...

Aruna Balamurugan
Director

Book My Trainings
Bangalore
aruna@bookmytrainings.net

Shefali Tripathi
Director
Career Genii Consulting Pvt Ltd.
New Delhi
Shefali@careergenii.com

ill just a few years back,

I women were perceived mainly

as homemakers with little to
contribute to the economy.

Women preferred to keep themselves
confined to homes and families. Though
we now see a slow uptrend in the graph,
women still have significantly lower
participation rates in entrepreneurship
as compared to men. This picture is
slowly changing in modern India as
more and more women are coming
forward to run Micro, Small and
Medium scale enterprises.

They have an increasing ambition
to gain financial independence despite
the many challenges and gender
barriers which might prevent them
from realizing their full potential as
entrepreneurs.

Being an entrepreneur myself, [ have
travelled a tough and unconventional
path to be where I am today!

Shefali, Director of Career Genii got
appointed as a Production Manager in
a Garment Factory. Handling male
workers to now running a successful HR
recruitment and consulting enterprise in
New Delhi has been a journey full of
adjustments along with achievements
for her.

Balancing marriage, motherhood
and home, with running a successful
enterprise with limited resources
required multiple skills, fortitude,
commitment and grit. Motherly instincts

were competing with entrepreneurial
drive is a challenge faced by women
entrepreneurs.

Deadlines do not wait for the baby
to fall asleep.

The journey of most women towards
entrepreneurship is full of hurdles and
multiple obstacles. The good news is
that the government and various non-
profit organisations are today trying to
extend support in numerous ways to
redress these inequities.

1. Personal, family and social factors:

A very few women are able to
manage both home and business
efficiently. Devoting enough time to all
responsibilities is a massive challenge
also because of poor support structure.
When my friend Ekta decided to launch
her own technology firm in Bangalore,
she faced resistance from her in-laws.
Despite full support from her brother,
father and husband, the elders of the
family did not approve the idea of the
family’s daughter in law leaving home
to pursue a business. Similar is the story
of Shivani Tibrewal’s travel business
which was not a smooth sail. Coming
from a conservative family she always
felt people doubting her capabilities as
a woman. She chose entrepreneurship
for financial independence and craved
recognition on her merits.

Though she did not face gender bias
in government offices or institutions, but
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hiring male staff was a big challenge.

Men just did not want to report to a
female boss.

2. Knowledge and awareness:

Most women are not educated or
trained in functional arcas of business
management. This lack of knowledge
and awareness adversely affects their
confidence level and thus fear of failure
seeps in.

It was one of the most painful days
when Pooja‘s mother-in-law was
tested cancer positive and they were
trying to find the best cure. Physically
browsing through multiple reports was
an expensive time-consuming process
which made her realize the pain of many
such patients and their relatives. That
is when she thought of establishing
Purpledots. Only equipped with her
painful personal experience and without
knowledge of the industry, she set out
to help others.

It has been a journey full of self-
learning and learning by doing.
Debaleena Das, another self-taught
entrepreneur too decided to venture
out into retail of pharmaceuticals. She
felt unwelcome in the “all-boys” club.

Male staff and channel partners were
not comfortable accepting her authority.

3. Self Confidence: Women usually

have inadequate exposure to the outside
world and thus are reluctant to leave

www.icmai.in
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home. They grow up in protective
environments where most outside
chores are handled by the males of the
family. If at all they think of choosing
entrepreneurship, the kind of industry
to be in remains a big challenge.

The journey from homemaker to a
businesswoman becomes more difficult
due to multiple fears, stigmas and
patronising male bias. However there
are a few notable exceptions who are
beacons of hope for budding women
entrepreneurs in the male dominated
businesses.

It was a daring decision for P.
Vasundhara when she joined as
partner in HVAC and R business. She
was lucky to have her family by her
side, supportive friends and faced no
gender bias. She feels commitment to
her clients, focus and consistency has
been the secret behind her success.

Manjula Gandhi has been helping and
coaching multiple women employees,
farmers and self-help groups towards
living a better life. Venturing out into
Agri-tech was a difficult decision
because the industry is labour intensive
and dominated by men. She believes
that women are the agents of change
and bring positivity around us. She
was treated with respect and was
acknowledged for her achievements
by various financial institutions. She
found biggest support in her life partner
and family members who stood by her
side at all times.

4. Financial Support: Most women
are not aware of various schemes
and assistance provided by financial
institutions offering incentives, loans
etc. These programmes can motivate
women towards entrepreneurship and
provide the launchpad needed.

DAKSHAYANI was aware of
the support and help provided by
various institutions. She never faced
discrimination either in the banks or
in the industry and also got all the
needed support from her family. She
feels her confidence has been her
biggest motivator and that women have
benefited from various measures taken
by the Government of India.

Roopa T.V, partner of Amrita
aromatics had a different take. She
wanted to contribute to the society to
create wealth and employment and
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resolutely faced her set of challenges.
In her experience banks and other
financial organisations do not treat men
and women equally when it comes to
extending support. She has benefited
from women education programmes
and government run special loans for
women entrepreneurs. She believes in
self-determination and standing up to
challenges.

5. Trainings: There are various
trainings and workshops available
through social and welfare organisations
these days. They vary in duration, skill
and purpose of the program. They are
useful for women who want to set up
small and medium scale units of their
own. Unfortunately, most women do not
get to know of such programmes. Neelu
Punn Kale choose to become a fashion
entrepreneur despite having formal
training in Mass communications and
development, she established Pakeeza
because of her belief in freedom
and creative expression. She got a
lot of support from her family when
she was building up her own brand.
Sometimes she suffered from guilt
of having chosen work over family
responsibilities but slowly found her
balance. Her knowledge and training
in fashion comes from her father who
was a Textile Engineer. It was tough to
work with male vendors but her faith
in herself and her brand kept her going.
She is a non-compromising professional
who believes in honesty and Integrity.

Manjiri Gupta, co-founder Green
Veggies found the biggest support in
her life partner who also motivated
and encouraged her to excel. She is
currently busy establishing her venture
and feels that it takes more effort from
a woman entrepreneur to be successful
as compared to male members of the
society. Whereas she has never felt any
gender bias in financial institutions or
her industry, she feels that building a
business for a woman even in today’s
time is a challenging task. Trainings
help in building self-confidence and
can shorten the lead time to success.

Aruna, Director Book my trainings
does her bit to empowering women
by hiring women who would like to
re-join workforce after a family related
break. Book My Training trains them on
functional, behavioural and soft skills
front, offering flexible hours and eases

them into workforce/entrepreneurship.

Against the odds:

T am lucky to know of a few inspiring
women entrepreneurs who are on a path
breaking journey. I look upon them as
Winners and Inspirations.

Renu Sarana: When Renu decided
to launch Go-Pure natural Ice Cream,
she was not aware of equality related
challenges that awaited her. Her
supportive husband did not let her
give up but inequality at almost every
step made her entrepreneurial journey
difficult. In her opinion, it takes a lot of
self-belief and smart-working to make a
successful entrepreneur. She surrounds
herself with positive and optimistic
people to stay upbeat.

Capt. Martina George: She left her
well settled job in the armed forces
to establish Covert Security India.
Apart from security services, Martina
also contributes to society by way of
providing self-defence trainings to
women across India. She too had to
face gender bias in her unconventional
domain but support from her partner
and self-confidence kept her afloat.
Martina believes in hard work and
manifesting success as you set out on
the Entrepreneurial journey.

Mamatha Muniratham: Passion and
willingness to achieve something can
break the belief that a woman cannot be
a successful entrepreneur says Mamatha
Muniratham who established Maple
Bear Canadian preschool. She feels
that things are now changing for the
better when it comes to discrimination
and gender bias. Creative approach and
perseverance are her keys to success.
She feels lucky to have support from
family and friends making her dream
a reality.

There are multiple success stories
being written everyday where women
are succeeding against the odds. An
empowered woman leads an empowered
family.

Yatra naryastu pujyante ramante
tatra Devata, yatraitaastu na pujyante
sarvaastatrafalaah kriyaah is a famous
sloka taken from Manusmruthi which
means where Women are honored,
divinity blossoms there, and where
women are dishonored, all action no
matter how noble remains unfruitful.
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WOMEN’S PARTICIPATION

IN THE

CORPORATE SECTOR

Abstract

Our country has made considerable progress in terms of women s education and health care over
the past decades. Despite the government s initiatives to promote the development of girl children and
women belonging to rural, economically backward and minority communities, we still lag in terms of
workforce participation of women. The efforts seem to be inadequate and there is an urgent need for
concerted and result-driven efforts by organisations and government. This article seeks to identify factors
that hinder women s participation and suggest practical tips for organisations to pick up their pace.

CMA Remya Damodaran
Founder

Prernaa Consulting Services
Chennai
remya_damodaran@yahoo.com

n 1974, a young lady pursuing

her masters in computer science

gazed at a job notification pasted

on the college notice board,
which invited bright young engineers
to apply for a job at the renowned
automobile company Telco (now Tata
Motors). What bothered the young
lady was the line at the bottom which
stated, “Lady Candidates need not
apply.” This induced her to write a
letter addressing it to the owner of the
Tata Group, JRD Tata himself about
the unfair discrimination by the great
Tatas, for whom she held high regard.
The young lady, none other than Ms.
Sudha Murthy, (now Chairperson of
Infosys Foundation, eminent author and
philanthropist) went on to join Telco as

the first woman engineer on the shop
floor.!

Our country has definitely come a
long way from then. Today we can boast
of a big bunch of women leaders who
are heading large corporates from banks
and IT companies to FMCG, retail and
pharma companies. It is a matter of
national pride that four Indian women
had made it to the Forbes list of Worlds
100 Most Powerful Women in 2020.
Our Honourable Finance Minister Ms.
Nirmala Sitharaman was among the
top 50, ahead of Queen Elizabeth II. 2

But before we give ourselves a pat
on the back, let’s take a look at some
other disturbing numbers. The case
seems to be similar to that of ‘the rich
getting richer and poor getting poorer’.
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As per the World Bank, the female
participation in labour force in India (as
a % of total labour force) has fallen from
25% in 1990 to a whopping 20% in
2020.> There has been a decreasing trend
since 2006, quite contrary to what most
of us believe. According to report by the
McKinsey Global Institute, women who
account for almost half the population in
India contribute only 18% to the GDP.*
It is evident that there is an uneven
distribution of opportunities among
women in different sectors. We have a
huge potential to improve this situation
by improving the gender diversity at
workplace.

This dismal statistic is in spite of the
improved gender parity in education and
health through conscientious efforts by

www.icmai.in
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the Government and NGOs. In terms of
education, women students outnumber
and outperform men in various UG,
PG courses and certain professional
degrees like MBBS. But this trend
reverses when it comes to workforce
participation. A large section of women
belonging to the rural population are
currently working in the unorganised
sector including agricultural sector and
other low-paying jobs like domestic
work. Another major chunk of educated
and talented women who enter the
corporates quit their careers to assume
familial responsibilities. Only a small
proportion of them make a comeback,
but often find themselves lagging
behind their peers in terms of pay and
growth opportunities.

Over the past decade, there has
been increased conversations in the
boardrooms around the importance of
having a diverse workforce. Diversity
and Inclusion practices have been
identified as a key differentiator in
attracting and retaining top talent. There
are a number of corporates specifically
in the service and retail industry that
have rolled out several measures to
improve the gender diversity and
promote women into C-suite roles.
Sectors such as banking, insurance, [T/
ITES, BPOs, tourism and hospitality,
and media have reaped the benefits of a
diverse workforce by ensuring presence
of top women talent, from the entry
level right up to the leadership levels.

In spite of all the discussions and
deliberations, there is still a paucity of
solid measures to ensure inclusion and
retention of women in various other
sectors such as manufacturing, oil and
gas, construction, power generation etc.
We discuss below some of the factors
that have hindered female participation
in corporate sector.

1. Socio-cultural norms: The
primary deterrent to women in
workforce in India is the social
stigma associated with women’s
roles in the family and society
at large. Most women are
bound by the traditional rules
and roles laid out for them
by the society, which often
prevents them from dreaming
of a career and following their
dreams. Women still continue to
be the primary care-givers in a
family, which often steals them
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of the opportunity to pursue
their careers. Qualified women
are sometimes forced to choose
between family and career,
which is not the case with men.

Bias in Hiring: The existence
of Gender stereotypes and
unconscious bias among the
recruiters is another major
impediment. Talented women
are sometimes overlooked by
decision-makers on hiring/
promotion decisions citing
reasons such as marriage,
maternity, child care and other
familial responsibilities, without
giving them a fair chance to
voice their opinion. While the
fact holds true that women are
the primary caregivers, there are
a large number of women who
are willing to do a balancing
act of managing both the roles
simultaneously.

Lack of flexibility at workplace:
The lack of flexibility in terms
of workplace and working
hours in India have for long
been a hindrance to women
who have to attend multiple
responsibilities simultaneously.
The Covid pandemic had
conferred a blessing in the
form of widespread acceptance
of remote work as a new norm.
The existence of flexible work
policies like compressed hours
and remote work in today’s
virtual work world has the
potential to retain women talents
and even reinstate those who
have quit their careers midway.

Pay gap and opportunity
gap: Often talented women are
overlooked for promotions and
overseas assignments citing
reasons like childcare, while
the women themselves may be
ready to grab such opportunities.
Women who return after a career
break are sometimes treated as
entry-level professionals which
hits their morale hard, and
they choose not to pursue their
careers.

Lack of Role models: The need
for women leaders who can act
as role models for the younger
generation to emulate is another

challenge. Some corporates
who are successful in attracting
young talents are unable to retain
them due to the dearth of senior
women professionals within the
organisation who can lead the
way and mentor them.

We can keep adding to the list of
obstacles as every woman will have
a tale to tell. But there is a glimmer of
light at the end of the tunnel. With a shift
in organisational dynamics and business
environment due to the unprecedented
changes such as the Covid-19 pandemic,
the need for having a gender diverse
workforce is being highlighted by large
corporates and patrons of diversity. In
order to successfully navigate through
these changes and emerge stronger there
is a need for a unique set of talents at the
leadership level who are better equipped
to not just react, but predict the future
and proactively plan for the future.

Research by the University of
Pennsylvania suggests that men and
women’s brains are wired differently,
which explains why each gender type
naturally excel at certain tasks against
the other gender. While men’s brains
are wired front to back, the women’s
pathway criss-crossed from left to
right. This explains why men are more
often inclined to excel in a particular
task, while women excel in multi-
tasking. The study also suggested that
while women scored better on skills
like attention and social cognition,
men displayed excellence in spatial
processing and sensory-motor speed. °

Although the medical fraternity
might have differing opinions on the
research observations made above, my
personal opinion is that in a country
like ours (apart from being naturally
bestowed with certain skills), the
culture constantly reiterates women to
practise empathy, listening, patience and

The need for
women leaders
who can act as

role models for the
younger generation
to emulate is
another
challenge.

March 2021 - The Management Accountant 27



COVER STORY

Research by
the University
of Pennsylvania
suggests that men
and women’s brains
are wired differently,
which explains why
each gender type
naturally excel at
certain tasks against
the other gender.

multi-tasking. Men on the contrary are
better equipped to take quick decisions,
handle tough people and situations and
communicate tough decisions. My
intention here is not to generalise, but
to present a good case that women can
effectively complement men in a team.
The result would be a fine blend of skills
that would prove to be more productive
than the sum of individual skills and
serve as a competitive advantage to
the organisation to grow in an evolving
environment.

The past decade has witnessed the
emergence of new roles based on
new technology and market dynamics
like digitisation, data analytics,
automation, data privacy and cyber

security, branding, sustainability etc.
As a consequence, D&I has been
identified as a new function to work
as an integral part of the organisation
to ensure committed efforts towards
building a workforce that is as diverse
as the market and external environment.

As a diversity consultant I have had
the opportunity to work with corporates
that have truly unearthed the potential,
both visible and latent of having
skilled womenfolk in their teams. Such
corporates have taken giant strides to
create an environment conducive to
their growth, some of which are worthy
of emulation:

1. Overcoming unconscious bias
against women, both among
recruiters and managers
through training and awareness
campaigns

2. Having a Diversity Champion
from the senior management
team to foster an inclusive
culture

3. Incorporating a listening
mechanism to hear employees’
grievances and to ensure speedy
redressal wherever feasible

4. Enabling women on career break
to restart without compromising
on their aspirations and giving

due weightage to their prior
experience

5. Providing an equitable
opportunity to all to participate,
contribute and grow

6. Introducing flexible work
policies that could be a win-win
for both

This is indeed a man’s world, and
hence there is a need for ‘Men as Allies’
in this journey, both at home and at
the workplace, to uplift and empower
women to unveil their true potential and
spread their wings.

“No country can ever truly flourish if
it stifles the potential of its women and
deprives itself of the contributions of
half of its citizens.”

— Michelle Obama
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A STUDY ON
EMERGENCE & DEVELOPMENT
OF
INDIAN WOMEN
ENTREPRENEURSHIP

Abstract

Women entrepreneurship has unlocked a plethora of opportunities in economic as well
as social development in India. In patriarchal Indian society women entrepreneurship was
like a fanciful wool gathering, but with time Indian women entrepreneurs have established

themselves after crossing social, economic, cultural bars. Women entrepreneurs not only play
a crucial role in Indian economic development, but also help and develop the society from a
number of perspectives. This article will throw light on the development of women entrepreneurs
over the ages, impediments, motivators & present scenario of women entrepreneurship.

Rashbihari Dutta

HR Professional

Kolkata
rashbiharidutta@gmail.com

Government Policy to Promote Women Entrepreneurship

p to ‘70s Government approach towards
woman was restricted to welfare only, after “70s
Government focused on development of woman,
from ‘80s government took multidisciplinary
approaches. In sixth five years plan (1980-85) Government
came up with three-dimension strategies of education,
employment & health and it stressed on improvement of the
status of woman in the society. In 1987 Support to Training-
cum-Employment for Women (STEP) was established to
promote employment and woman independence. Eighth five
years plan can (1992-97) be marked as a paradigm of Woman
Empowerment in India. In 1993 Government launched Pradhan
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Mantri Rozgar Yojana (PMRY) to promote rural women
entrepreneurship. In 1993 Rashtriya Mahila Kosh (RMK)
was launched to provide the loan at the low rate of interest to
Woman entrepreneurs. During this time Government also
launched number of co-operative schemes to help the rural
women who are engaged in agriculture-based business. In
Ninth five years plan (1997-2002) Government has launched
number of programs like Trade Related Entrepreneurship
Assistance and Development (TREAD), Swarna Jyanti Gram
Swarozgar Yojana (SJGSY), Swarna Jayanti Sehkari Rozgar
Yojana (SJSRY) to accelerate women entrepreneurship (Pal,
2016). In the Tenth five years Plan (2002-2007) National
Common Minimum Program (NCMP) was launched to
empower woman in political, educational, legal, economical
aspects. During this phase Women’s Component Plan (WCP)
was implemented to promote various development schemes
related to woman. In Eleventh five years Plan (2007-2012)
feminist economist committee was constituted to ensure gender
sensitive allocation of public resources.

Hindrance of Women entrepreneurship in India

Demotivation from Family: Male dominant Indian societies
are reluctant to allow women entrepreneurs. They often face
lack of support and less cooperation from the family members
who demotivate them to become entrepreneur. From the very
beginning it has been injecting to the minds of girls that they
are born to look after families and household. Business is the
activity of the boys, it’s not a girl’s job. Such negative mindsets
of the family members kill the independent thought process
of the women and they never dream to be an entrepreneur.
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According to sixth
economic census
and analysis of Bain
& Company, women
entrepreneurs have
generated 22-27
million direct jobs
and it is estimated
they can generate
50-60 million direct
jobs and indirect
jobs around 100-110
million by 2030.

Lack of Financial Support: Most of
the Indian women are not economically
sound enough to start a business. So,
they depend upon financial institutions
but they face difficulties to get credit
facilities form these Institutions.
Financial institutions have a notion
that women entrepreneurs may leave
the business for family obligations, due
to that financial institution reluctant to
provide financial support to Woman
entrepreneurs. As a result, dream of so
many aspiring entrepreneurs ended in
smoke.

Overburdened with domestic
responsibilities: Family obligation
of women like looking after husband,
family members nurturing children
become the primary responsibility
of women. They spend most of
their time and energy on household
responsibilities.

Less education: Even after 73
years of Independence, women are
still deprived of getting education or

limited to primary education in various
parts of India. A number of social issues
like - poverty, superstitions, early
marriages, household responsibilities,
etc. are major causes behind illiteracy
or less education women. Most of these
Less educated women entrepreneurs
are falling behind in the modern
competitive markets as they fail to get
the advantages of modern technological
benefits, latest marketing knowledge,
financial knowledge, global business
trend, various financial schemes.

Less access to Government
facilities: Women entrepreneurs of
remote areas failed to access government
schemes, training and workshop relating
to develop to entrepreneurs.

Safety barrier: Women entrepreneurs
need to visit number of places for her
business but In India number of cases
it has been found that women are not
allowed to go alone or stay alone at any
place, sometimes the women themselves
don’t go alone due to safety issue.

Mobility Barrier: Most of the rural
women entrepreneurs cannot afford
own vehicles, naturally they depend
upon public transportation. Public
transportation system has not reached
yet every corner of India. Entrepreneurs
of remote areas face difficulties for
mobility issue.

Sociocultural Barrier: Even in 21
Century Indian Societies are stacked in
primitive backward ideologies, caste,
religion, culture is acting as strong
barrier to women entrepreneurs.

Motivators of
entrepreneurship:

women

Though there are many bars,

still women emerged as successful
entrepreneurs in India. Following
factors play pivotal role behind their
success —

© Intention to stand independently
and freedom to take decisions
is one of the most important
factors.

© Expectation of Self-identity
and self-respect also important
factors of emergence of women
entrepreneurship.

®© Higher education qualification,
knowledge of women works as
a catalyst to become woman
entrepreneur.

©  Strong desire to break the
stereotypes and to be a role
model help women to shine as
entrepreneurs.

®© Modern families co-operate and
motivate woman in perusing
their dream.

® Need of additional income push
women to be an entrepreneur.

®© Sometimes unemployment and
under employment work as
accelerator.

®©  Success stories of woman
entrepreneur in friends and
family circle play the role of
motivator.

® Government schemes
and policies are another
important factor of woman
entrepreneurship, some woman
wisely plan and yield the benefits
of these.

Some notable initiatives by the state governments to promote Women entrepreneurship

State Initiatives taken to promote women entrepreneurship

Bihar Government of Bihar will additional 5% grant or subsidy to women entrepreneurs beside their normal start up
policy.

Jammu & Monthly Rs. 12000 will be granted to Women startups for a period of One year. women entrepreneurs will be

Kashmir granted up to Rs. 12 Lakhs for assisting for marketing/ publicity /R&D purpose.

Odisha Rs 22000/- monthly allowance to be granted to women entrepreneurs subject to 50% start up equity by women.
Marketing assistance Rs 7.5 lakhs to be granted to women entrepreneurs belongs to Category A Districts of

Uttarakhand
Uttarakhand or of any focus sectors

Guirat Rs 12000 will be given as sustenance allowance to women entrepreneurs if among 50% or more funders or

) promoters are women.

Additional 5% will be reimbursed to women entrepreneurs beside regular policy for startups - reimbursement of

Jharkhand 50% up to 5 lakhs for a period of 3 years for building office space leased by startups, reimbursement of 30% up
to Rs 60000 per year of the amount paid to internet service provider for a period 5 years, 30% discounts up to
Rs 60000 on electricity bills.
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Kerala Women startups will be granted soft loans up to 15 lakhs for implementing Govt projects.
Nagaland 25% of the funds for startups has been dedicated to women entrepreneurs
Punjab Women entrepreneurs will be given annual subsidy on interest 5% up to 10 lakh per year for 3 years.
Rajasthan Rs 100 crore has been allocated for women entrepreneurs
. Priority is given to women entrepreneurs for allocating plots in industrial estate, supports will be provided for
Tamilnadu . Do
product development, marketing or publicity in fairs.

Why Women entrepreneurship is essential

Creation of Jobs: Women entrepreneurship can play a very
crucial role to eradicate the issue of unemployment in India.
Women entrepreneurs have the equal potential to create jobs
If the women are given equal opportunity. According to sixth
economic census and analysis of Bain & Company, women
entrepreneurs have generated 22-27 million direct jobs and
it is estimated they can generate 50-60 million direct jobs
and indirect jobs around 100-110 million by 2030.Therefore
the women entrepreneurs play very vital role in economic
development of the country.

Changing mindsets of the women: Now the women
can think beyond the stereotype thinking that women are
born to look after household matter. Now number of women
entrepreneurs comes with innovative ideas of business.
Entrepreneurship has improved the self-confidence, switched
on the decision-making abilities and managerial capabilities
of the women.

Strengthening status of the women: Women entrepreneurs
create job opportunities for women, and they also motivate
other women not to confined themselves in the corner of the
room. Women become economically empowered and they
take financial responsibility of family along with their spouse,
dependance on the spouse has been reduced thus the social
status of the women has changed.

Social benefits: women entrepreneurship not only changes
the status of the women but also empowered them which
brings number of positive changes in society like focus on
women health & hygiene, higher education, reduces the early
age marriage, higher fertility the women, pregnancy in early
age, malnutrition etc.

Present scenario of Women entrepreneurship in India:

In spite of number of impediments Indian entrepreneur
like Vandana Luthra - founder of VLCC, Kiran Mazumdar
Shaw— founder of Biocon Limited, Falguni Nayar— founder
Of Nyka, Shahnaz Hussian — founder of Shahnaz Herbals
and many others Indian women entrepreneurs have been
recognized in the global business arena. Still the number of
women entrepreneurs in India is not satisfactory according to
a pilot survey by RBI on Indian startup in 2019, only 5.88%
startups are found by only women and 38.6% is found by
male female both.

Conclusion

Indian women have started to come out from the age-old
household dependency to financial Independence and women
entrepreneurs play a pivotal role towards the journey. Still a
long way ahead of them and there are number of roadblocks,
the entrepreneurs have to cross the bars to reach the desired
goal. Number of steps has been taken still there are some
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loopholes and following initiatives can be taken

® Government has number of policies to promote
women entrepreneurship but due to lack of awareness
they cannot yield benefits out of it. More awareness
programs have to be arranged throughout the year.

© It has been observed that in Indian most of the women
entrepreneurs are confined in unorganized sector. They
should be motivated towards the organized sector
otherwise desired success cannot be achieved.

© Like other careers entrepreneurship is also a career
that awareness can be started among the girls form
school level.

® Number of workshops, trainings are arranged by
public or private organizations on entrepreneurship.
Participation of aspiring women entrepreneurs have to
be ensured in these programs. Women entrepreneurs
has to be enlightened with the knowledge of marketing,
networking, economics, accounts etc.

Continuous efforts have to be taken towards the development
of Indian women entrepreneurship, as stated by Swami
Vivekananda “Arise, awake and stop not till the goal is
reached”.
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NITIAAYOG’S WOMEN
ENTREPRENEURSHIP PLATFORM:
STEPPING AHEAD TO

MAKE “BHARATI

YA NAARI

ATMANIRBHAR”

Abstract

Making a homemaker as a self-oriented working woman is not a matter of doll play. It
requires countless efforts and potentials. That's why, as a result of global entrepreneurship

summit 2017, the Women Entrepreneurship Platform (WEP) has been launched by NITI Aayog
to promote and build efficient women entrepreneurial environment in the country. Keeping
in view, the initiatives of Aayog and its potential benefits, the study focuses on examining the
role and the present status of initiatives taken under WEP to empower next-generation women.
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What is the Women Entrepreneurship Platform (WEP)?

EP is one of the kinds of entrepreneurial
initiatives that aims at enriching the
innovation and thoughts of Indian women
to make them realise that they can rule
the business world. It has already been proven that most
of the MNCs are ruled and governed by Indian women at
prestigious posts. Keeping all these in views, especially
to support established and working women in the field of
entrepreneurship, the Women Entrepreneurship Platform
(WEP) has been launched on March 8, 2018, by NITI Aayog
under the aegis of the Government of India. Under this
Platform, efforts are targeted to work in association with
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PPP to develop and promote the best sense of practices among
women entrepreneurs in India.

Review of Literature
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7 Press Release
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8 Report
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9 Sanghamitra Kar 2018

Introduction to Women
Entrepreneurship Platform
(WEP) - NITI Aayog;
Portal of The Women
Entrepreneurship Platform
(WEP)-NITI Aayog

10 Report n.d.

Research Gap

After review, it has been discovered that no study yet
focused on assessing the potentials benefits efforts made by
the Government of India for empowering Indian women.
The reason behind this exists as the scheme of WEP by NITI
Aayog is quite new; so none of the research studies has been
done on said theme. Thus, the research study entitled “NITI
Aayog’s Women Entrepreneurship Platform: Stepping ahead
to make ‘“Bharatiya Naari Aatmnirbhar” has been carried on.

Problem Statement

1. How much it would encourage homemakers and young
girls to become a successful entrepreneur?

2. Inwhat way the target segment would be appreciated?

and

3. What has been done within two years almost under
the brand of WEP?

Objectives

v Examine the role of WEP in bridging disparity in the
area of women entrepreneurship;

v' Identify the areas of services covered under WEP along
with its associated partners; and

v" Evaluate the present status of the initiatives taken under
WEP.

Research Methodology

® Nature and Design of the study: The present study is
based on prior information and descriptive data; that’s
why descriptive research design has been adopted.

® Period of Study: The data considered for the study
consist of the period only three financial years viz.
2018-19 and 2019-January 10, 2021 as the WEP has
been launched on March 8, 2018.

®© Nature & Sources of Data Collection: The relevant
data have been taken from secondary sources such as
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journals, magazines, press releases, annual reports of
NITI Aayog, and different web materials.

Limitations of the Study

© The study is based on secondary data, thus the reliability
of the conclusion depends on the published data.

© The particular study is a new initiative of NITI Aayog,
so the data and information are limited.

Why Women Entrepreneurship Platform (WEP)?

As discussed earlier, WEP is an entrepreneurship
empowering platform especially for working women in India.
It is not just entrepreneurship supporting platform to women,
but it focused on achieving some core objectives to diagnose
and support the bottlenecks faced by aspiring and established
women entrepreneurs by the streamlining information across
public and private sector schemes & initiatives. It has been said
by Anna Roy, the Head of WEP that “the platform aspires
to substantially increase the number of women entrepreneurs
who will create and empower a dynamic new India. WEP will
provide opportunities to women to realize their entrepreneurial
aspirations, scale-up innovative initiatives, and chalk-out
sustainable, long-term strategies for their businesses, Roy
adds that WEP acts as a point of dissemination of information
about existing government schemes, programmes, and various
other initiatives in the private sector to promote women
entrepreneurship.” With these core objectives of women
empowerment, WEP is initiated to empower New India and
empowering Indian Women the Next Generation Women.

Study 1:
The Three Major Pillars of NITI Aayog’s WEP

WEDP seeks to considerably enhance the number of women
entrepreneurs in India, so that dynamic new India may be
empowered by opening up possibilities of growth and
prosperity for women entrepreneurs. The success of WEP
largely depends on the three major pillars to empower the next
generation of women entrepreneurs in the country. These are:

1. Ichha Shakti: Iccha Shakti as the name suggests, aims
to motivate aspiring women entrepreneurs to go for
their start-ups and contribute to national prosperity.

2. Gyaan Shakti: Gyaan Shakti tries to provide knowledge
& ecosystem support to women entrepreneurs to help
them foster entrepreneurial ability.

3. Karma Shakti: Karma Shakti aims to provide practical
hands-on support to entrepreneurs in scaling up their
businesses for gaining business excellence.

Gyaan
Shakti

Ichha
Shakti

Bayog's WEP

Figure 1: The 3 Pillars of WEP
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Study 2
Major Areas of Services under WEP

Entreprensur
Skilling &
Mentorship

Community
&
Networking

Marketing
Assistance

Incubation
and
Acceleration

Funding and
Financial
Assistance

Compliance
B Tax

Assistance

Figure 2: Area of Services under WEP

®© Social Entrepreneurship Skilling & Mentorship:
Social services about entrepreneurship are also
facilitated by WEP, which include specialized services
to women social entrepreneurship ventures, especially
keeping in mind their specific needs, as compared
to other business ventures. A sense of culture is also
offered by the partners and mentors for continuous
learning and innovation, strong business models, project
planning, people management, risk assessment, etc.

®© Community & Networking Services: In this area of
entrepreneurial service, a strong community network,
the ultimate goal of WEP is to build a robust network
of women entrepreneurs to enable an ecosystem of
support, learning, and collaboration. WEP and its
partners leverage the community module on the website
and several offline networking events to enable these
connections.

Partners with WEP

At present more than 30 official partners are associated
with the WEP which facilitates the initiatives of uplifting
and promoting Indian Women to become Entrepreneurs in
bringing socio-economic prosperity to the Indian economy.

©®© WEE Foundation, Access Livelihood Consulting

O]

Incubation and Acceleration: With the help of WEP,
online and offline training and practical support are
provided to women entrepreneurs by analyzing the
skill gaps in entrepreneurial ability to build up their
knowledge and expertise needed for success.

Funding & Financial Assistance Services: Different
types of financial assistance services are provided
by WEP free of cost or at very nominal rates, which
include access to seed capital, growth capital, expertise
knowledge about significant schemes and grants, credit
support, and non-credit support, etc. Moreover, funding
assistance to women entrepreneurs have also been given
through different sponsored partners of WEP to launch
or scale ventures in India, along with advisory services
on funding such as equity, debt, relevant schemes and
grants, etc

Marketing Assistance: WEP has more than 30 partners
to provide different assistance to emerging women
entrepreneurs. Different marketing support to new and
established startups founded/co-founded by women
is provided and financially helps them in improving
the marketing and positioning of their product. Some
programmes on broadcasting and promotion are also
organised to increase market presence.

Compliance Tax Assistance Services: Several
compliance services are offered by WEP to
registered women entrepreneurs to enable them with
necessary tools to help them adhere towards legal
compliance’s, registration of enterprises, furnish
books of account, loans, Intellectual Property
Rights and License counselling, etc. other taxation
services like furnishing books of accounts, loan
applications, IPR, license counselling, etc. are
also facilitated under the vast initiatives of WEP
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India, Dhriiti - The Courage Within, Villgro
Innovations Foundation, The Sedibus, Association
of Lady Entrepreneurs of India and Bill and
Melinda Gates Foundation, etc. are associated to
provide entrepreneurial endeavours, incubation, and
acceleration support to help the registered women
entrepreneurs of different level.

India’s leading academic institutions viz. ICAI and
ICSI are engaged in providing compliance services
to registered users, by enabling women entrepreneurs
to follow the legal compliances and to register their
respective legal entities.

Some reputed Banking and Non-Banking Financial
Institutions viz. CRISIL, SIDBI, SREI, IndiaBulls
and SEWA, PayPal Payments Private Limited,
Sequoia Capital India LLP are associated with the
WEP scheme of NITI Aayog which Offers financial
assistance to WEP registrants at zero or minimum
cost. It also includes access to seed capital, growth
capital, and knowledge about relevant schemes and
grants through WEP.

Social and Technical Partners Associated with
WEP consist of Facebook India Online Services Pvt.
Ltd., PayPal Payments Private Limited, Deutsche
Gesellschaft fiir Internationale Zusammenarbeit
(GIZ) GmbH; Her & Now- Empowering Women
Entrepreneurs Digital Leadership Institute, deAsra
Foundation, Finsafe India Private Limited, Nexus - US
Embassy, Google, CAxpert, ChoiceTechlab Solutions
Pvt. Ltd, United Nations, DICE Districts, WE Hub,
Government of Telangana, Sreemanta Sankar Mission
of Guwahati, GEN India, CoworkIn, LK Yugen, Mann
Deshi Foundation, ShopClues, U.S.-India Business
Council, U.S. Chamber of Commerce, U.S.-India
Strategic Partnership Forum, Women’s Wing, Goa
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Chamber of Commerce and Industry, etc.

Study 3
Present Status of Initiatives under NITI Aayog’s WEP

Since the launch of WEP on March 8, 2018, within a short
period, WEP has achieved several milestones to create a
sustainable entrepreneurial environment among Indian Women.

O]

Mentorship Programmes: The two mentorship
programmes have been launched by WEP along with
a partnership of WEE Foundation, in IIT-Delhi and
IIT-Bangalore.

Incubation Cohorts: Several Incubation cohorts have
been started by WEP in association with NEXUS for
women entrepreneurs.

WEP Road Show Series: WEP launched ‘Road
Show Series’ in July 2018, in which more than 1000
women entrepreneurs participated across states
including Mumbeai, Bengaluru, Delhi, and Pune to
initiate a discussion with State Governments; and to
brief the local stakeholders for building a favourable
entrepreneurial ecosystem for women entrepreneurs
in India.

Internet Saathi: The Internet Saathi has been planned
to launch including around 3,000 women entrepreneurs
from rural areas on WEP platform along with SREI
and Google to avail services available on the platform.

Venture Financing in Technology: It has been seen
that the INNSAEI Ventures has committed a corpus
of INR 10 crores for WEP for women-led ventures in
frontier technologies.

IVRS service: WEP also launched its IVRS service
to facilitate registration for aspiring and established
women entrepreneurs in the social and development
sector who are not tech-savvy and do not have internet
access.

Collaboration with WhatsApp: Under the sponsorship
of the WEP, a partnership has been announced by
WhatsApp and NITI Aayog to support the growth of
a healthy ecosystem to promote women entrepreneurs.

Women Transforming India Awards: The 3" Edition
of the Women Transforming India Awards, 2018 was
organised by NITI Aayog; and the upgraded portal of
the WEP on December 16, 2018 has also been launched.

WEP Portal 2.0: The WEP Portal 2.0 has been
launched by the Vice President of India, M. Venkaiah
Naidu; highly evolved AI/ML-based Version 2.0 of the
online platform with an additional layer of Mapping to
the platform. It facilitates getting information, schemes,
programmes, events, courses, news, etc.

Financial Literacy and Inclusion Programme: it
has already been seen that the core objective of WEP
revolves around increasing economic contribution of
women; and the decision-making role in various paths
of social association; a well quantified and relevant
guideline is needed to ascertain financial inclusion
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through wider financial literacy of women. Thus,
the Committee on Financial Literacy and Inclusion
for women to identify the challenges as well as the
measurable action plan to provide solutions regarding
financial freedom of women entrepreneurs has been
recommended by WEP by February 2019.

® Associated Partnership: WEP has collaborated with
more than 30 partners from industries and sectors
has signed a Statement of Intent with most of them.
These partners include Atal Innovation Mission
(AIM), CRISIL, SIDBI, NASSCOM, FICCI, Google,
Facebook, Nexus Incubator ICAI, ICSI, CII, WEE
Foundation, Mann Deshi Foundation, Shop Clues,
SEWA Bank.

®© A collaboration of NITI Aayog with Flipkart: An
effort has been made by WEP to improve the public
experience for women entrepreneurs in India, NITI
Aayog and Flipkart, came together to launch the
revamped Women Entrepreneurship Platform.

Concluding Remarks

The study is all about the magnificent initiatives taken by
NITI Aayog under the brand name of the Government of
India to Empower Next Generation Indian Women through
enhancing their entrepreneurial potentials. WEP has been
launched to support established and working women in the

field of entrepreneurship and to diagnose the bottlenecks
faced by aspiring women entrepreneurs by streamlining

information; which facilitate many services to meet the
challenges of social, economic, ethical, and entrepreneurial
knowledge with technical supports.

Relevant Suggestions

® The concerned authority may use social networking
sites more to make aware, communicate and remind
the users about one of the most prominent platforms
to enhance the participation of female youth in the
working segment of the country.

®© These types of schemes of Government of India need
to be more focused on spreading awareness in different
educational institutes especially in the discipline in
business and management, so that the female students
may get aware; and accordingly, shift their mind-set to
be an entrepreneur and go for own start-ups.

Further Scope of Study

®  Aperception study may be conducted by examining the
views and opinions of the different respondent groups
to predict the possible opportunities and challenges
related to WEP.

® A comparative study may be conducted based on
secondary data to evaluate the effectiveness of WEP
on a regional basis.

® A study may also be done to assess the level of
participation by women in entrepreneurship before
and after the introduction of WEP.

March 2021 - The Management Accountant 35



COVER STORY

References

1.

10.

Annual Report
of NITI Aayog
2017-18

Annual Report
of NITI Aayog
2018-19

Blog. (2018).
Women
Entrepreneurship
Platform. May
30, 2018; www.
vikaspedia.in/
social-welfare/
women-
and-child-
development/
women-
development-1/
women-
entrepreneurship-platform

Blog. (n.d.). The Women Entrepreneurship Platform
(WEP). retrieved from https://avpn.asia/apfx/the-
women-entrepreneurship-platform-wep/#labVert3

Blog. (2017). India s Digital Future. Morgan
Stanley. October 17, 2017. Retrieved from https://
www.morganstanley.com/ideas/digital-india

Buzz Report. (2018). NITI Aayog launches
upgraded portal on Women Entrepreneurship
Platform. Mover's & Shakers's, Start-up s,

Youth Forum December 16, 2018; retrieved
from https://prowellnessindia.com/2018/12/16/
niti-aayog-launches-upgraded-portal-on-women-
entrepreneurship-platform/

Dubey Tanvi. (2019). WhatsApp and NITI
Aayog join hands to promote women
entrepreneurs. July 2019; Retrieved from
https://yourstory.com/herstory/2019/07/
whatsapp-niti-aayog-wep-women-entrepreneurs

Jalan Neetu. Gupta Vijayendra. (2019). Enabling
Technology for Women Entrepreneurship: A Study;,
GFJMR: ISSN 2229-4651, January-June 2019, Vol.
18 Issue-1. pp. 1-12. Retrieved from https.://www.
researchgate.net/publication/333815973 Enabling
Technology for Women_Entrepreneurship A_Study

Kar Sanghamitra (2018). On Women's Day, Niti
Aayog launches women entrepreneurship platform
(Report); E-tech. March 08, 2018, retrieved from
https.//tech.economictimes.indiatimes.com/news/
startups/on-womens-day-niti-aayog-launches-
women-entrepreneurship-platform/63217679

News Report. (2018). Celebz, India Story. Niti
Aayog gets in top gear: Ropes in ABB for Make
In India and celebrity Sushant Singh Rajput for
promoting BHIM and Women Entrepreneurship
Platform. May 24, 2018; retrieved from
https://prowellnessindia.com/2018/05/24/
niti-aayog-gets-in-top-gear-ropes-in-abb-for-

36 The Management Accountant - March 2021

11.

12.

13.

14.

15.

16.

17.

make-in-india-and-celebrity-sushant-singh-rajput-
for-promoti%E2%80%A6

News. (2018). Flipkart, NITI Aayog collaborate
to enhance Women Entrepreneurship Platform.
Press Trust of India, New Delhi, January 11,
2021, 20:47 IST. retrieved from https://www.
business-standard.com/article/companies/flipkart-
niti-aayog-collaborate-to-enhance-women-
entrepreneurship-platform-121011101362_1.html

Press Release. (2018). NITI Aayog launches

Women Entrepreneurship Platform on International
Women s Day, Press Information Bureau,
Government of India, NITI Aayog. March

2018, retrieved from https://pib.gov.in/newsite/
PrintRelease.aspx?relid=177141

Report. (n.d.). Introduction to Women
Entrepreneurship Platform (WEP) - NITI Aayog;
Portal of The Women Entrepreneurship Platform
(WEP)-NITI Aayog; retrieved from https://wep.gov.
in/about-wep 1/2

Report. (2018). Global Average of Contribution

of Women to GDP is Twice as in India. December
16, 2018; retrieved from https.//prowellnessindia.
com/2018/12/16/global-average-of-contribution-of-
women-to-gdp-is-twice-as-in-india/

Report. (2018) The PPRO Payments & E-Commerce
Report: High-Growth Markets 2018. Retrieved from
http://www.paymenteye.com/wp-content/uploads/
sites/19/2018/05/PPRO-report_-high-growth-
markets 2018.pdf

Web News. (n.d.). Skill Development, SEWA

Bharat, retrieved from https://sewabharat.org/
program-themes/skill-building/

Yadav, Nidhi. (2018). How Digital Mediums have
Empowered and Enabled Women. January 3, 2018,

retrieved from https://www.entrepreneur.com/
article/306882

www.icmai.in



COVER STORY

WOMEN EMPOWERMENT AND
I'TS SIGNIFICANCE:
STUDYING THROUGH THE
LENS OF FEMALE HANDLOOM
WORKERS OF INDIA

Abstract

The contributions of an empowered woman help her gather financial security, social respect, an
identity of one s own, enabling the inception of a virtuous cycle. Handlooms are those artistic creations

that are an embodiment of trained craftsmanship, traditional legacy, and a crucial relationship
between nature and humans. Indian handlooms are symbolic of the women workforce as the statistics
are in favour of their participation rate. This article thus aims to look at how the framing of female
handloom workers has taken place underlying the notion of women empowerment and its significance.

Ankita Chakraborty

Research Scholar

Department of Geography

Delhi School of Economics, Delhi
reetii.chakraborty628@gmail.com

Introduction:

omen Empowerment is generally looked upon

as an improvement in the lives of women.

It helps in accelerating women’s access to

the constituents of development resulting
in bridging the inequality gap between men and women.
Women’s empowerment, in the long run, tends to positively
impact women and society holistically.

The handloom sector is known to contribute towards the
Indian society dually- preserving exquisite skills that speak
of a traditional legacy with some goods dating back to more
than a century or rather centuries; and, provide for the second-
highest rural employment post-Agriculture. Handlooms have
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their own added advantages, some being less capital-intensive,
eco-friendly amounting to lower carbon-footprints. Their range
of influence does not restrict to only the handloom sector in
itself but has a distinct relevance in the agrarian economy as the
Agriculture sector contributes to several types of raw materials.

Handlooms in India provide employment to more than
23 lakh women. These women are engaged in weaving
and allied activities. They contribute above 70% of the
total employment indicating a sector that is predominantly
undertaken by women. It is through their participation that
the connotation of ‘women’s empowerment’ in handlooms
would be unambiguously justified.

Evolution and Concept:

The 8™ of March every year is celebrated across the globe
as a remembrance to rejoice over the milestones achieved, the
extraordinary struggles confronted, to lower gender biases,
and fast-track empowerment in the society concerning women.
Women empowerment is crucial to protect as well encourage
the rights and well-being of women thereby leading to a
dynamic and developed society.

Evidence of Handlooms can be traced back to the
Indus Valley civilisations. But it was during the struggle
for Independence that ‘Charka’ became synonymous with
revolution and liberation. This paved way towards focusing
on handlooms and was considered the breakthrough. Given
the importance of Handlooms towards society, since 2015,
“7th August is preserved as National Handloom Day.

Ever since tabulations on handloom data continued post-
independence, it could be seen that women had always formed
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the majority in Handloom weaving and
allied activities. For some women and
women communities, handloom weaving
has remained a full-time work like that
of the Garo women of Meghalaya.
Handlooms have also served as the main
constituent of livelihood for several tribal
women.

Analysing Women Empowerment:

A. Women and Handlooms- Numbers
and empowerment

Handloom weavers and Allied workers
form a crucial part of the Handloom
sector as they are the ones engaged in the
production section. It is their delicate skills
that have been preserved over generations.
Their outcome, the art they produce is
symbolic of the place they belong and the culture that is carried
forward. Handloom workers and their art have been distributed
both in the Urban and Rural areas of the country. As per the
4" Handloom Census, a total of 35,22,512 handloom workers
have been considered. Since the Handloom sector is largely
concentrated in the rural areas, accordingly, the distribution
of handloom workers is primarily rural-centric. Here, when
the ‘Numbers’ are taken into consideration among the gender-
scape, it comprises the categories of Males, Females, and
Transgender.

Figure 1: Gender-wise percentage of Handloom workers

EMale EFemale W Transgendes

0.014%

The handloom sector
is known to contribute
towards the Indian
society dually- preserving
exquisite skills that
speak of a traditional
legacy with some goods
dating back to more
than a century or rather
centuries; and, provide
for the second-highest
rural employment
post-Agriculture.

Based on data ascertained from the Office of the Development
Commissioner (Handlooms)

Pie-chart denoting the total handloom workforce showcases
the dominance of women. In terms of number, the women
workforce surpasses males and transgender by comprising
72.28% of the total with 25,46,285 handloom workers. This
high percentage is indicative of their presence and their art. It
further strengthens the fact that number itself forms a basic key
to women’s empowerment. If numbers are high, automatically
Governmental aids and support will reach them and they will
be the immediate beneficiaries.

Not only is the workforce participation of women higher, but
their proportion also stands tall in the case of self-employment.
Over a quarter of Male weavers are reported to work under
master weaver whereas in the case of female weavers it is
below 10%. This further signifies that female weavers choose
to work independently. Moreover, females working in allied

38 The Management Accountant - March 2021

activities of handlooms is almost double
as compared to the males.

B. Women and Handlooms- Spatial
Distribution and Empowerment

The spatial distribution of women
handloom workers helps understand two
dimensions- their concentration with
regards to the development-based region
and the administrative divisions. In terms
of development-based region, it is meant
the rural-urban division. Rural-urban
regions determine the level of development
in terms of infrastructure, health, or other
indicators. Rural regions are identical to
lesser developed regions as compared to
their urban counterparts.

Figure 2: Number of Rural and Urban Handloom
Workers
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Based on data ascertained from the 4th Indian Handloom
Census

Handlooms are an indispensable part of the rural economy.
Handlooms are known to provide for the second-highest rural
employment after agriculture. Female handloom workers also
dominate in the rural areas and share a higher gap as compared
to other groups. This speaks of how female handloom workers
in rural areas contribute to the economy. However, in the case
of urban handloom workers, it can be seen that though female
workers are higher in number yet the margin between the
male counterpart is not that high. This could be indicative of
migrations of handloom workers towards urban areas being
lower in females than that of males in the case of crafts which
also has migrated/expanded over time. Overall, the rural-urban
scenario confirms the assertion that women handloom workers
are proportionally distributed.

State and UT-wise distribution of female handloom workers
help portray the scenario of those demarcated administrative
units which are home to the maximum or minimum workforce.
Jammu and Kashmir are taken as one entity based on the data
collection ascertained according to the 4™ Handloom Census
(2019-2020).
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Figure 3: State and UT-wise distribution of Handloom
Weavers

Weavers
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Based on data ascertained from the 4th Indian Handloom
Census

Assam followed by Manipur and West Bengal are the states
which are home to the highest number of handloom weavers.
All three states have a long history of the diversity of handloom
production. The lowest number of handloom weavers come
from the states of Goa, Punjab, and the UT of Puducherry. Goa
owing to its size and more dominance on unique agricultural
goods, Punjab owing to its limited yet unique handlooms like
that of Phulkari, Puducherry owing to its size and colonial
architectural influence result in ranking on the lower ranks.

Figure 4: State and UT-wise distribution of Handloom
Allied Workers

Allied Workers

The workers who are involved in pre-loom or post-loom
activities are coined as ‘Allied workers’. West Bengal followed
by Assam and Odisha top the list of female handloom allied
workers. Assam and West Bengal also hold the highest ranks
in the case of weavers. The lowest ranks are occupied by Goa,
Sikkim, and Punjab.

C. Women and Handlooms- Government’s role towards
Empowerment

The Ministry of Textiles, Government of India is the national
agency accountable for policy formations, export, and overall
regulations of the textile industry comprising different sectors-
one among which is Handlooms. Duties pertaining to the
handloom sector are disposed of through the Office of the
Development Commissioner (Handlooms). As almost more
than 70% of the total weavers and allied workers belong to the
female category, it credits income generation for families. To
sustain and subsequently empower the wide female populace
involved in this art, the Government has come up with different
beneficial schemes. National Handloom Development Program
(NHDP) has provided for 100% subsidy to women weavers for
work shed construction aiding them to work with ease. The
construction of individual work sheds envisages providing
for working space for the weaver or the entire family within
or close to their home. This helps in saving both time and
money. Each of these sheds is priced at around Rs. 1.2 lakhs
and female weavers are vested with availing subsidy for the
same. Other schemes that empower women handloom workers
are the Handloom Weavers’ Comprehensive Welfare Scheme,
Yarn Supply scheme, and the Comprehensive Handloom
Cluster Development Scheme. In addition to the same, women
weavers are exclusively commemorated with Kamaladevi
Chattopadhyay awards on the auspicious occasion Nation
Handloom Day celebrated on the 7" of August. Education
has been the backbone of any society therefore, for imparting
basic education and inculcating knowledge, 75% subsidy have
been provided to the women weavers for enrolling themselves
in the NIOS and IGNOU courses.

Discussion and Conclusion:

The handloom sector, thus, can be seen to directly bring
forth the essence of women empowerment. On the one hand,
it is identifying women’s participation and their wide spatial
concentration and on the other hand women, weavers are also
adorned with policies and programs that intend to promote
their well-being in society. It is through these measures and
further introduction
of women-based
welfare policies

Evidence of

Based on data ascertained from the 4th Indian Handloom
Census
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that women would
be able to challenge
the existing norms
and culture that are
detrimental to their
progress. Their
greater participation
coupled with
recognition for their
work will create
awareness. This in

Handlooms can be
traced back to the Indus
Valley civilisations. But it
was during the struggle

for Independence

that ‘Charka’ became
synonymous with
revolution and
liberation.
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turn will aid in decision-making power.

There have been examples where
several women weavers and allied
workers undertake the role of both
handloom creator as well trader paving
the way towards economic empowerment.
It helps in increasing their level of
confidence. Since direct remuneration is
linked to the female weavers and allied
workers, larger participation has also
helped in attaining financial independence
with a sense of self-worth. Weaving itself
involves a lot of skill so it also considers
several women weavers teaching the art
and skill to many others. Such would not
only help in empowering women but also
help preserve the art form. [HEN
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A STUDY OF MARKETING
PROBLEMS OF
SELECTED
SELF HELP GROUPS (SHGs)
OF SIKKIM

Abstract

Self Help Groups (SHGs) offers opportunities to its members to enjoy the fruits of empowerment
by engaging in productive activities through SHG based enterprises. The present study is based on
some selected SHGs in North and East Districts of Sikkim. The objective of the study is to understand

the marketing problems of the SHGs in the area of study based on primary data collected from the
respondents through a structured questionnaire. The findings of the study concludes that the SHGs of
North and East Districts of Sikkim faces many marketing problems and that effective steps should be
taken by the authorities to address the marketing problems for sustainable development of the SHGs.

Amit Kumar Dutta

Research Scholar

Department of Commerce, SRM University Sikkim
Gangtok
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Introduction

elf Help Groups ( SHGs ) are a significant mechanism
and an effective strategy to address poverty specially
among rural women. Self Help Groups (SHGs)
also facilitate women empowerment. One of the
important objectives of SHGs is promotion of entrepreneurship
among the SHG members. The SHG based entrepreneurs
face several hindrances in running their enterprises such as
procurement of raw materials, finance etc. Among the various
problems of SHG based entrepreneurs, marketing problems
such as product pricing, positioning, branding, distribution
channel have been found to be a significant problem. The
present study is about the various marketing problems of
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selected SHGs of Sikkim.

Review of Literature

K. Prabhakar Rajkumar, D. Bhuvana ( 2019 ) based on
SWOT analysis did a study of marketing of women Shg
products relating to Chennai city.!

D. Leelavathi and Dr. J Sulaiman ( 2017 ) studied the
challenges in marketing and opportunities for women
entrepreneurs through SHGs in Chennai. The study was based
on a sample size of fifty based on both primary and secondary
data and convenient sampling method. 2

Haripada Datta ( 2016 ) studied various aspects relating to
marketing of products by SHGs in Tripura.’

R. Parthiban and Dr. P. Baba Gnanakumar ( 2016 ) analyzed
the marketing problems that SHGs faced in Tamil Nadu. The
study was based on a sample size of 500 respondents using
both primary and secondary sources.*

Pawan Kumar Dhiman and Amita Rani ( 2014 ) studied the
marketing strategies of Self Help Groups in Punjab based on
91 SHG respondents from 24 villages of Sangrur district of
Punjab through interview and observation methods.’

V. Krishnaveni and Dr. R. Haridas ( 2014 ) studied the
various issues which Self Help Groups came across in
Coimbatore District. Based on a sample of 600 respondents,
the authors studied the marketing issues faced by the SHG
members.®

K. Gandhi and N. Udaya Kumari ( 2013 ) studied aspects
concerning marketing strategies of women SHGs.”
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Research Objectives
The objectives of the Study are as follows —

1. To Study the marketing problems of selected Self Help
Groups ( SHGs ) from the area of study i.e North &
East Sikkim

2. To Offer suitable suggestions to address the marketing
problems faced by the Self Help Groups in the area
of study.

Research Methodology

The Study is based on primary data. The data has been
collected using a suitable structured questionnaire from the
selected Self Help Group ( SHG ) members from the North
& East Sikkim. The sample size consists of 138 respondents.
Appropriate statistical analysis using tables and pie charts
have been used to analyze the data.

Data Analysis
Table 1 : Age of the respondents
Age Frequency Percentage
Less than 20 years 0 0
20 years — 40 years 89 64.49%
Above 40 years 49 35.50%
Total 138 100%
Source : Field Survey
Percentage
B Less than 20 years
W 20 years - 80 yiars
B Above 40 yesrs

Interpretation — From the above table and pie chart, it can
be observed that majority of the respondents were in the age
group of 20 years — 40 years.

Table 2 : Education level of the respondents

Education level Frequency | Percentage
Illiterate 14 10.14%
Formal Primary Education | 23 60.52%
(Grades 1 -5)

Formal Primary Education | 47 34.05%
(Grades 5 — 8)

Grades 9 — 12 completed | 53 38.40%
Graduates 1 0.72%
Others 0 0

Total 138 100%

Source : Field Survey
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B illitefate
o% L0L14%
& Farmal Primary Education
| Grades1-5)
B Fagrmal Primary Educetion
[GradesS-8)

WGrades - 12 completed

N Graduates

uiOnhers

Interpretation — From the above table and pie chart, it
can be observed that the Education level of majority of the
respondents was Formal Primary Education (Grades 1 — 5)

Table 3 : Manufacturing cost of product

Manufacturing Cost | Frequency Percentage
High 63 45.65%
Low 25 18.11%
Moderate 50 36.23%
Total 138 100%
Source : Field Survey
Percentage

= High

u Moderate

Interpretation — From the above table and pie chart, it can
be observed that according to majority of the respondents
the manufacturing cost of the products made by the SHG
members are high.

Table — 4 Product Market

Product Market Frequency Percentage
Local level 138 100%
Regional level 0 0
National level 0 0
Total 138 100%

Source : Field Survey

Percentage
on

o Loenl vl
™ Regional kve|
o Hational level
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Interpretation — From the above table and pie chart, it can
be observed that according to all the respondents, the SHG
made products are sold in the local market.

Table 5 : Linkages with Marketing Agencies

Existence of linkages | Frequency Percentages
Yes 12 8.69%
No 126 91.30%
Total 138 100%
Source : Field Survey
Percentage

HYes

Interpretation — From the above table and pie chart, it can
be observed that according to majority of the respondents the
SHGs do not have linkages with Marketing Agencies.

Table 6 : Nature of Marketing Problem

Nature of problem Frequency Percentage
Distance of market 36 26.08%
Transportation 34 24.63%
Price 68 49.27%
Lack of knowledge 0 0

Seasonal problem 0 0

Total 138 100%

Source : Field Survey

Percentage

= Distance of market
H Transpodtstion

= Price

= Lack of imowledge

B Seasonal probiem

Interpretation — From the above table and pie chart, it can
be observed that according to majority of the respondents,
price is the most important marketing problem followed by
distance of market and transportation.
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Findings
1. Majority of the respondents were in the age group of
20 years — 40 years i.e 64.49%

2. Education level of majority of the respondents was
Formal Primary Education ( Grades 1 -5 ) i.e 60.52%

3. According to majority of the respondents the
manufacturing cost of the products made by the SHG
members are high i.e 45.65%

4. According to all the respondents, the SHG made
products are sold in the local market i.e 100%

5. According to majority of the respondents the SHGs do
not have linkages with Marketing Agencies i.e 91.30%

6. According to majority of the respondents, price is the
most important marketing problem (49.27% ) followed
by distance of market (26.08%) and transportation
(24.63%) .

Suggestions

The following suggestions are offered to address the
marketing problems faced by the SHGs in North and East
Sikkim —

1. Appropriate steps should be taken by the authorities to

ensure sale of the SHG made products from North and
East Sikkim at regional and national level.

2. The concerned authorities should take necessary steps
to ensure linkages with marketing agencies for better
marketing of SHG made products.

3. Steps should be taken by the Government to supply
the manufacturing inputs to the SHGs at an affordable
price so that their prices of products are competitive
in the market.

4. Proper training about marketing SHG made products
should be imparted to the SHG members.

Conclusion

SHG based enterprises are an effective medium of women
empowerment. The North and East Districts of Sikkim have
potential for the development of SHG based enterprises
which is important for the development of the local economy.
However, the SHGs are facing marketing problems which
are acting as a hindrance to the growth and development
of SHG based enterprises in the region. Therefore, it is the
responsibility of the Government in conjunction with other
institutions to provide necessary marketing support to the
SHGs for development of North & East Districts of Sikkim
through SHG based enterprises. [IE

References

1. Rajkumar, K.Prabhakar and Bhuvana, D (2019
) “Marketing of Women Shgs Products ( with Special
Reference to Chennai City )” International Journal
of Recent Technology and Engineering ( IJRTE )
Vol.8, Issue 3S3

2. Leelavathi, D and Sulaiman, J (2017 ) “A Study on
Marketing Challenges and Opportunities of Women

Entrepreneurs through Self Help Groups in Chennai
City” INTERNATIONAL JOURNAL OF ADVANCE

March 2021 - The Management Accountant 43



COVER STORY

RESEARCH, IDEAS AND
INNOVATIONS IN TECHNOLOGY
Vol.3, Issue 1

Datta, Haripada ( 2016 ) “Self
Help Groups in Tripura and
Marketing of the Products : an
Overview” INDIAN JOURNAL

based enterprises are

an eﬁ ective medium 0] Journal of Sales & Marketing
women empowerment. Management Research and Development

The North and East
Districts of Sikkim

STRATEGIES OF SELF — HELP
GROUPS IN PUNJAB : CHALLENGES
AND CONSTRAINTS” International

(IJSMMRD ) Vol.4, Issue 3
6.Krishnaveni,V. and Haridas, R. (2014 )

OF APPLIED RESEARCH Vol.6, have poten tial fO r the “Marketing Issues of Self Help Groups”
Issue 1 . International Scientific Journal on Science
Parthiban, R. and Gnanakumar: devel()l’ment ()fSHG Engineering & Technology Vol.17, No.04

PBaba (2016 ) “Marketing
Problems Faced by Self Help
Groups ( SHG ) in Tamil Nadu”
International Journal of Science
and Research (IJSR ) Vol.5, Issue 7

Dhiman, Pawan Kumar and
Rani, Amita (2014 ) “A STUDY ON MARKETING

based enterprises
which is importantfor “Marketing Strategies of Women Self Help
the development ()f the Groups” International Journal of

7.Gandhi,K. and Udayakumari, N. (2013)

Current Research and Academic Review

local economy.

Vol. 1, No.2

Form IV

Statement about ownership and other particulars about The Management Accountant, to be published under rule 8

of the Registration of Newspaper (Central) Rule, 1956.

1.

Place of Publication

Periodicity of its publication
Printer’s Name

Nationality

Address

Publisher’s Name
Nationality
Address

Editor’s Name
Nationality
Address

Names and addresses of individuals who
own the newspapers and partners or
shareholders holding more than one percent
of the total capital

12, Sudder Street, Kolkata — 700 016, P.S. — New
Market, West Bengal

Monthly

Dr. Ketharaju Siva Venkata Sesha Giri Rao
Indian

12, Sudder Street, Kolkata — 700 016, P.S. — New
Market, West Bengal

Dr. Ketharaju Siva Venkata Sesha Giri Rao
Indian

12, Sudder Street, Kolkata — 700 016, P.S. — New
Market, West Bengal

CMA (Dr.) Debaprosanna Nandy

Indian

12, Sudder Street, Kolkata — 700 016, P.S. — New
Market, West Bengal

It is the official organ of The Institute of Cost
Accountants of India.

I, Dr. Ketharaju Siva Venkata Sesha Giri Rao hereby declare that the particulars given above are true to the best of

my

knowledge and belief.

Dated: 05" March, 2021

44 T

he Management Accountant - March 2021

-sd-
Dr. Ketharaju Siva Venkata Sesha Giri Rao
Signature of Publisher

www.icmai.in



COVER STORY

GENDER EQUALITY AND
WOMEN’S OWNERSHIP OF THE
CONCEPT(?)

Abstract

In this age of promised gender-equality, we
as a country are still battling to protect women
and ensure that they continue to exist. From
long-practiced female-foeticide to rapes and
incidental murders, the society has not left
a single stone unturned to mop-off women
from the demographical mandate. Nature
has created men and women with their set of
differences but humans as a tribe have failed
to see them as conducive to an all-inclusive
growth strategy. In this fight over equality, we
have marginalized both the sections and are
now taking turns to pacify one while the other
was glorified earlier. This paper aims to dwell
into the various social and cultural facets
that have de-railed the 2 1st century promises
of gender equality, gender sensitisation,
gender-inclusive growth and others. Also, it
wishes to explore if it is time that we decide
to heal the issue two-way by addressing the
emotional needs of men and women alike.

We started dealing with the terms like
women empowerment, gender equality (and
others) in the mid-20th century to challenge
the existing power structures across various
human interaction based groups, from
corporations to families. These women centric
terms have been abused by the rhetorical use
of such uplifting concepts which could not
grow and flourish beyond concept papers
and heightened selective reasoning. We are
trying hard to empower, enrich, include and
(ironically) establish women as a concept.
The larger question that should have been
asked then (thanks to our poor, skewed and
convenient application of these revolutionary
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concepts) and now, is that why were women
(along with their concerns) not a part of the

thought process when we were shaping our
modern lives and the aligned way of thinking.

Gender roles and their stereotyping

ur (Indian) history and culture, gives us an

insight into the mighty existence of women as

goddesses, equals/partners in marriage, brave

rulers, academicians, politicians, scientists etc.
These various roles were effortlessly essayed by these women
but did come with certain (well-reasoned, scientific and at
times, unreasonable) restrictions. From ancient scriptures to
recorded history, all show women in a light very different from
current circumstances. From restrictions about further studies
to total no-entry in certain temples, no hereditary related rights
to property, women have had too many deterrents.

Most gender role related biases stem from the socially
misconstrued gender roles. These are imbibed consciously
and unconsciously (early in life) and then blissfully practiced
thereafter. This is where the problem of misconstruing starts.
‘When women/gitls in a school are given the responsibility of
falling in a line and monitor the younger students while boys
are sought to help align the furniture- it is about respecting
the biological differences that exist. Anyone who is fighting
for equal opportunities here has clearly not only failed to
understand the human forms of men and women in their
actual state of existence but also the highly sophisticated
concept of gender equality. The problem, however, actually
starts only when the girls capable of/ willing to help their
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Gender stereotypes are
glass ceilings that have
been shattered for a while
now but we still manage
to be merely awed (if
one is on the pro-women
spectrum of the involved
thought process) or
disgusted (if on the other
side of the spectrum).

male counterparts are not allowed to
do so because it is not a ‘girl thing’.
The biological differences exist and
shall continue to exist but they should
not be used to stratify the student
population and allow one group to use
these differences to their advantage and
write off women as the ‘weaker sex’. A
variety of such implicit stratifications
happen in schools daily and with
strong patriarchal culture in families
and the power games (involving men
and women), these are cemented into
gender stereotypes that are poor in taste
and extremely hard to fight. These are
accompanied with biases like sports
belong to men and home-management
groups should be a woman’s territory.
Masculinity and feminity are too poorly
exhibited, applied and carried on with.
Feminine beauty and other gender-
limited asking of a woman keep her
away from sports, physical fitness or
other physically demanding jobs where
as a poor show of text-book ‘machoism’
or a ‘man-up’ remark keeps boys away
from emotions. Hence inclusivity and
sensitivity has to be inculcated in our
classrooms as well as the associated
literature.

Vogue India in one of its campaign
(https://youtu.be/ONj99epLFqg)
showcased mothers saying ‘Are you
a girl? Ladke rote nahi hai?’ along
with others to men across age groups
and life roles. The campaign video
ended in domestic violence where a
man too prideful to cry, express and
emote happens to not battle an eyelid
while physically abusing his wife.
It sought to spread the message of
starting to teach our boys that ‘Ladke
rulate nahi hai’ and trended with
hashtags: #StartWithTheBoys and
#VogueEmpower. This is where both
discernment and sensitivity get involved

in the debate. Brands like Ariel also
initiated campaigns like ‘Share the
load’ trying to re-affirm what we should
have known about equality and men
were supposed to share the household
chores too. Sadly, with the evolution
of such concepts that have vouched to
give voice to the existence of women as
equals, not much has changed beyond
papers. Not every change directed
towards women can qualify to be a step
towards women empowerment.

Factors leading to continued
inequality

Gender stereotypes are glass ceilings
that have been shattered for a while
now but we still manage to be merely
awed (if one is on the pro-women
spectrum of the involved thought
process) or disgusted (if on the other
side of the spectrum). From Chef
Sanjeev Kapoor (being the king of
the woman’s world of cooking and
kitchen) to Benazir Bhutto (painfully
fighting her own mother, brothers and
others to become the rightful heir of
her father’s political dynasty), the list
of such examples is endless. Apart from
gender stereotypes (which are easily ill-
informed application of biased gender
roles), there have been a variety of
power struggles for the upliftment
of women and their existence in the
modern world.

Another factor that has sabotaged the
application of these concepts of gender
equality, sensitivity etc. is the relevance
of financial controls and economic
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empowerment taking the limelight
along with the patriarchal system-
generated ownership of women. The
economics of a family, the type of jobs
(for and pro-women) and their disparate
pay-scales and the need to have a man
to move around in the society with a
given decency are other socio-cultural
impediments to a woman’s road to
equality in India. Inspite of contributing
handsomely to a family’s income, the
decisions regarding finances still fall
hard in the male bastion of the reserved
(men-only) prudence.

It is imperative to highlight here
that none of the drives of women
empowerment, gender sensitisation,
gender inclusive development (and
many others) should be misconstrued
as making men and women equal. It is
acutely relevant to take into account the
various physical, cultural, biological
and psychological differences between
men and women. Women, when
demanding equality have not and should
not expect men to bear children instead
but certainly look for their shared rights
and responsibilities when it comes to
deciding about the same. The biological
differences are again at play here and
one cannot ignore that women shall
have a different role to play. Hence, the
concept cannot be left at equality in the
strict sense of the term ‘equal’ here.

Restructuring the problem

Like any power structure, this men
vs. women has been a long tiring
battle and the sorriest part of the entire
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struggle is that we have failed to keep
pace with what has already changed
and re-approach the problem with the
passing time. The society has undergone
a number of changes since the time
these concepts were brought to life and
applied. It is also true that we haven’t
achieved our ultimate goal completely
but what can’t be ignored is the fact that
this is a struggle of battling the involved
power equation. We can’t keep restoring
the balance by blindly favouring one
section till the time the other section
gives up and rages a battle to fight the
atrocities. This is a vicious circle and
shall continue to be a cyclical process
with no end result till we realize that
this concept of equality or inclusive
development cannot be battled in parts.
When we decide to care for women,
it cannot be a blind women centric
approach that negates the existence of
men in that equation because no balance
can ever be restored with this approach.
As a country, we have moved from poor/
no women oriented laws on domestic
violence to reading about the new laws
being misused by women themselves.
This is where the power equation is
being abused by the favoured side and
this imbalance cannot be restored unless
both sides decide to stand for each other
against the common enemy.

A larger, unaddressed part of this
problem is that both the genders interact
and the problem has a wide variety of
people, behaviours and cultural aspects
involved. More than that we cannot
and should not blindly interpret the
term equality. It is for the women to
understand that if you decide to drink
because men do so, it shall never make
you equal because what is not good
for the men can never be good for
the women. Not biology but simple
science is involved here and this is
where discernment gets involved. It is
time women take charge and not turn

The shackles of
patriarchy have been
broken long ago with

women entering and
triumphing across
male bastions. Hence it
is time we re-define the
inclusive growth strategy
with a two-way
approach which
re-affirms the United
Nation’s concept of
‘HeforShe’ but also has
ensures that women also
stand-up for men.

this battle into an act of imitating the
men. Unless and until we learn not to
equate equality with imitating (men) we
shall not be only fighting funny battles
about the sanctity of proposed monthly
leaves for women but also be losing
the already gained ground in this never
ending battle. It is true that women have
been subjected to certain restrictions in
the name of culture or societal norms
but these too have been gravely vilified
in this fight over equality. We need to
break them down and re-assess them in
the light of sanity. If they are as relevant
as wearing a seat-belt, they better be
accepted without shouting that the men
don’t do that.

Neither men nor women can exist
in isolation, biologically as well as
socially, and hence it is about time we
treat the problem as a concern that is
best addressed when we work towards
mutual co-existence. We can’t be simply
glorifying women while continuously
vilifying men. The shackles of
patriarchy have been broken long ago
with women entering and triumphing
across male bastions. Hence it is time
we re-define the inclusive growth

strategy with a two-way approach which
re-affirms the United Nation’s concept
of ‘HeforShe’ but also has ensures that
women also stand-up for men.

Let us (women) continue to fight
‘equal pay for equal work’ but not lose
sight of the ultimate goal by trying
to become men. Let pink become
the new black and not go mad about
fitting into the men-oriented gender
stereotypes either. If cooking should
not be stereotyped why should the board
room be? We should not have needed
law to have women installed into board
rooms or businesses by way of legal
compulsion but should have brought
them in long ago.

Conclusion

It is imperative to accept that we
still haven’t created the ideal balanced
society that treats men and women alike
but it is also true that things have greatly
changed from the time the concept of
gender equality was brought to life.
Moreover, to move forward, we need
both men and women to fight for
each other and this needs to be more
practiced and less preached. It has to
start in our homes, be applied to our
education system, re-applied in our
work places and minds. In the words of
John Stuart Mill, “The legal of one sex
to another is wrong in itself, and now
one of the chief hindrances to human
improvement; and that it ought to be
replaced by a system of perfect equality,
admitting no power and privilege on the
one side, nor disability on the other.” It
is time we crack the code of balancing
the skewed power equation by ensuring
that both men and women exist and
not force-create women who do what
men do.
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WOMEN OF INDIA:
THE BETTER HALF OR THE
NEGLECTED HALF?

Abstract

This paper provides a brief overview of the discrimination against women with special emphasis to
their participation in the labour force. It is found that over the years female labour force participation
rate has declined which is consistent with the feminisation U hypothesis. However, to reap the benefit
of ‘demographic dividend’ by utilising the potential of the equally significant half of the population,
various policies have been undertaken. Unfortunately, the picture is not yet sunny. Therefore, this
study zooms in on the loopholes of the policies implemented and suggests possible improvements
for better achieving the goals of the same.
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“No country can ever truly flourish if it stifles
the potential of its women and deprives itself of the
contribution of half of its citizens”

- Michelle Obama

Introduction

erceptions among experts and commoners alike
on India’s future are divergent. This is transparent
from the fact that while Arvind Panagariya, first
vice-chairman of NITI Aayog, termed India as “the
Emerging Giant”, two other notable economists, namely Jean
Dreze and Nobel Laureate Amartya K. Sen, described Indian
Economy as “an Uncertain Glory”.[7M A sweeping part of
the debate is centred on the progress made towards women
empowerment. Two primary channels of studying women
empowerment are: (i) studying the demographic features of the
population and drawing conclusions about status of women,
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and (ii) narrowing down the analysis to the economic aspects of
female workers. Accordingly, in this paper we inspect both of
these aspects. Naturally, after exploring the situation, a survey
of respective policies is in order. Hence we also discuss some
major policies for women empowerment in India, detect the
loopholes and suggest some improvements.

® The Problem of Missing Women in India: A
Comparative Perspective

Missing Women refers to a shortfall in count of females in
relation to their expected number.[81 The problem is alarming
since presence of missing women suggests plausible prevalence
of sex-selective abortions, female infanticide, and unfavourable
allocation of healthcare and nutrition against female children.
We observe a bane of technological innovation in this context
since there are numerous arguments claiming the availability
of technologies allowing prenatal sex selection since 1970s
to have exacerbated the problem.
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According to Census 2011, India’s sex-ratio is 940.' 4! To investigate Indian scenario of missing women, we dissect the
percentage of female population in India in a way that is comparable to other categories of countries. According to 2020-
21 classification of countries by World Bank, India falls in the group of Lower-Middle Income Economies. Therefore, it is
illuminating to judge Indian experience in relation to Lower-Middle Income countries as well.
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Figure 1. Percentage of Female Population across Countries, Income Groups and Overall
Source: The World Bank

The narrative, as evinced by Figure 1, is grim. Although the change over time in female population percentage has been
roughly comparable to that of world’s, Middle and Low Income countries, still it is disquieting that in terms of levels, India is
outdone by other groups. Within Lower-Middle Income Countries, while the trend for the overall group hovered around 49%,
the corresponding number for India has declined from just below 48.5% around 1960s and settled at a lower level of 48% in
recent years. Therefore, the problem of missing women in India is not dispensable.

© Women left behind in terms of Participation in Economic Activity

Delving into the question of how actively women are engaged in the race of economic growth naturally steers us to look at
female labour/workforce participation (FLWP). To make the analysis incisive, we consider the path of total labour/workforce
participation (TLWP) as well.

As illustrated in Figure 2, FLWP and TLWP rates in India remained constant over 1990-2005, although the levels were
different. While FLWP rate was constant at approximately 30%, TLWP rate stayed around 60%. Thereafter, both declined
gradually. An optimistic story is that the fall in FLWP rate was lesser than the fall in TLWP rate. Therefore, women did not
take full hit of the downturn; rather it was a period of declining engagement in economic activity for the entire population.
Nevertheless, raising FLWP is the exigency because presently India is utilising only 20% of its potential female workforce.
Referring to the quote at the beginning, India is squandering the benefits of ‘demographic dividend’ where the working-age
population proportion is massive.
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Figure 2. Trends in Female Labour Force Participation Rate relative to Overall Scenario
Source: The World Bank

! As per Census 2011, the sex-ratio is defined as “the number of females per 1000 of males”.
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The figure depicts that as an economy
grows (from Low to Middle Income), its
FLWP declines (because work locations
move away from home, imbalance
between home and work responsibility,
social stigma with working of women)
and then starts increasing (as women
realise their earning potential and
stigmas recede) during its transition
from Middle to High Income Country.
This is the feminisation U hypothesis,
termed by Sinha (1967). 19 India’s
scenario is in compliance with this
hypothesis. However, India has been

Arvind Panagariya,
first vice-chairman of
NITI Aayog,
termed India as

“the Emerging Giant”, two

other notable economists,
namely Jean Dreze and
Nobel Laureate Amartya
K. Sen, described Indian
Economy as
“an Uncertain Glory”

is not a shift to agriculture for women
since in the primary sector as well
(and predominantly in the unorganized
sector) women are highly discriminated
against. To summarize, although women
are participating in the structural shift
in employment, their earnings are
substantially lower than men.

Our analysis underlines the urgent
need for encouraging women in India
to further actively contribute to the
economic pie and providing them with
equal pay. We now turn our attention
to the multifarious policies that have

lagging behind Middle Income countries

in terms of FLWP, with the gap widening from 20% in 1990
to 25% in 2020. Hence, there is uncertainty about how long
it will take India to see the upsurge in female participation.

© Dissecting the Employment of Women by Sectors

Female labour/workforce participation is an important factor
for women empowerment but the overall statistic masks the
employment of women across sectors. If increased participation
of women is concentrated mostly in agricultural sector then
possibly raising participation is not the panacea. To analyse the
inclusion of women in economic activity demanding different
levels of skill, we need to study the sector-wise employment
of females as percentage of their total employment.

The horizontal bar diagram (Figure 3) represents sector-wise
employment of women at 5-year intervals, 1995 onwards.
The encouraging portrait that emerges from the figure is that
women are shifting more towards service sector and industry,
and away from agriculture. Such structural shift is often viewed
as a component of economic development.
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Figure 3. Employment of Females disaggregated by
Sector (as % of Female Employment)
Source: ILOSTAT Database

Accompanying the potentially favourable reorganisation of
female employment towards secondary and tertiary sector is the
wide disparity in the pay for women relative to men engaged
in similar sectors. Encompassing all sectors, women in India
earn 19% less than men, according to Monster Salary Index
(March, 2019).l6! Although female participation in service
sector is rising, there is a salary gap of 26% against women in
IT services, a fact which adds blemish to the optimistic sectoral
division of female employment. Even in manufacturing,
females earn 24% less than males. The solution to unequal pay
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been taken by India to make progress
on that front.

® The March towards Women Empowerment: Policy
Perspective

This section discusses some policies taken by Indian
Government for women empowerment. Their objectives
include education for girls, removing gender-biased sex-
selective eliminations, ensuring safety at workplace, fighting
for equal pay, and encouraging women to increase their
economic participation.

» Code on Wages (2019) is a recent development in
India’s gender-related policies. It attempts to consolidate
and amend various laws pertaining to wages and bonus.
One if its clause is to ensure equal pay for equal work
for men and women.

» Maternity Benefit (Amendment) Act (2017) increased
the length of paid maternity leave from 12 weeks to
26 weeks, and provides mandatory créche facility in
establishments having employee count weakly greater
than 50.

\7

Working Women Hostel Scheme (2017) is a policy
targeted to women below poverty line or ‘Helpless
Women’. This policy has the potential to partially
eradicate negatives of feminisation U hypothesis by
ensuring safety and housing for underprivileged women
who stay and work away from homes.

» Beti Bachao, Beti Padhao (BBBP) (2015) addresses
skewed Child Sex Ratio which fell from 927 girls per
1000 boys in Census 2001 to 918 by Census 2011.
BBBP was launched to stop discrimination against
girl infants, promoting girls’ education, among others.

» Sexual Harassment of Women at Workplace
(Prevention, Prohibition and Redressal) Act (2013)
attempts to stop harassment of women at work, which
is a key factor inhibiting FLWP, socioeconomic
empowerment of women and the goal of inclusive
growth.

Rashtriya Mahila Kosh (1993) provides loans to
women from lower income strata, thereby freeing
them from financial constraints in setting up small
businesses. It facilitates the provision of financial
services for women employed in unorganized sectors

‘;7
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via Intermediary Micro Finance
Organizations and Women Self Help
Groups (SHGS).

Despite plethora of policies addressing
various concerns, there are big strides to
make even today. In the following section
we concentrate on possible ways for
improving policy-design and suggesting
ways on integrating existing policies with
the agenda of gender equality.

®© Improving and Integrating Policies
in the Pursuit of Women Empowerment: Possible
Avenues

Low FLWP and the large gaps in pay across gender is
today’s stark reality. However, the present situation is not for
the lack of trying on policy front. With an eye on the policy
overview presented in the section above, here we discuss some
loopholes in those policies and suggest potential ways for
improving them. Moreover, we propose directions in which
other policies can prove useful in propelling gender equality,
even if the primary aims of these policies are apparently
tangential to women empowerment.

Firstly, in relation to policies which attempt to raise pay for
women, a crucial drawback of such policies is their coverage.
These policies are applicable to the organized sectors of the
economy. In India, however, substantial fraction of working
women is employed in informal sector where the effects of
these policies do not easily seep into. Therefore, designing
policies to address gender pay gap in formal sector misses
most of the story in a country like India where the informal
sector is presumably larger, at least in terms of providing
employment for underprivileged workers.

Secondly, ensuring extended paid maternity leaves often
precipitates adverse effects for employment of women in the
long-run. While women may benefit from these policies in
immediate short-run, nevertheless, longer leaves often signal
potential employers the dwindling dedication towards work
for women.[3! Thus, policies extending paid maternity leaves
involve trade-off between short-run support and long-run
employment.

Missing link between the framing of policies and its
implementation is pervasive. While the Sexual Harassment
of Women at Workplace Act, 2013, was a policy of immediate
need, compliance with this law has been weak. According to
the Federation of Indian Chambers of Commerce & Industry
(FICCI) and consulting firm Ernst & Young (EY) November
2015 report, 36% Indian companies and quarter of
Multinational Corporations (MNCs) do not comply with the
Sexual Harassment Act, 2013.12' Despite tangible consequences
of improved safety of women at workplace in boosting FLWP,
strict compliance with such policies is still unachieved.

While efforts to frame robust policies are imperative, there
are routes in which policies not directly related to women
rights can be utilized to raise women’s welfare.

Digital India (2015) is a policy with primary debates
circling around the haves and have-nots. As a matter of fact,
Indian women are often unaware of policies put in place
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Women are shifting
more towards service
sector and industry,
and away from
agriculture. Such
structural shift is often
viewed as a component
of economic
development.

for them by the Government. If part of the
failure in achieving gender empowerment is
attribut